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Rezumat

Desi prognozele de baza pentru turismul si
calatoriile in Romdnia in urmadtorii 10 ani sunt, in
general, foarte pozitive, ele subliniaza unele
slabiciuni care pot ingreuna dezvoltarea turismului
si calatoriilor. WTTC afirma ca acestea pot
impiedica Romdnia sa ajungd la adevaratul sau
potential privind turismul si calatoriile pe termen
mediu §i lung. In acelasi timp, o cooperare mai
buna intre toti factorii de decizie, dar §i cu sectorul
privat, si o mai bund administrare a cresterii
turismului ar putea ajuta Romdnia sa facd chiar
mai mult decdt sugereazda prognozele actuale,
maximizdand beneficiile i asigurdand ca sunt bine
distribuite in toate zonele tarii §i la toate nivelele
populatiei.

Cuvinte cheie: turism, perspectiva, realitate,
capacitate, turism durabil.
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1. Introducere: Un imperativ necesar:
CRESTEREA CONSTIINTEI IN
TURISM

Turismul si calatoriile au potential sd devina
un sector de export important in Romania si sa asigure
locuri de munca si crestere economica in randul vastei
populatii rurale a tarii.

Turismul si célatoriile au o capacitate inerenta
de diversificare a economiei Romaniei, de stimulare a
antreprenoriatului — 1n special pentru IMM-uri —, de
catalizare a investitiilor, de creare a unui mare numar
de locuri de munca durabile si de a ajuta dezvoltarea
sociala in comunitatile locale.

in general, atat autorititile guvernamentale, cat
si sectorul privat sunt deschise dezvoltarii turismului.
Dar este nevoie de o mai profundd intelegere a
industriei, cum lucreaza ea si de ce are nevoie ca sa fie
de succes.

Turismul si célatoriile ar trebui sa fie introduse
in politicile generale pentru fortd de munca, comert,
investitii, educatie, culturd si protectia mediului.
Pentru a facilita aceasta, ar trebui intreprinsd o
campanie de imagine pentru a asigura cd si factorii
publici si cei privati sunt constienti de contributia
industriei si, In special, de potentialul acesteia privind
dezvoltarea rurala.
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Abstract

Bien que les prévisions de base pour le tourisme
et le Voyage en Roumanie au cours des 10 prochaines
années sont généralement trés positifs, ils mettent en
evidence certaines faiblesses qui peuvent entraver le
deéveloppement du tourisme et de Voyage. WTTC dit qu'ils
peuvent empécher la Roumanie pour atteindre son
veritable potentiel dans le tourisme et 'industrie du Voyage
dans le moyen et long terme. Dans le méme temps, une
meilleure coopération entre tous les décideurs, mais aussi
avec le secteur privé, et une meilleure gestion de la
croissance du tourisme pourrait aider la Roumanie a faire
encore plus que les prévisions actuelles donnent a penser,
en maximisant les avantages et de s'assurer qu'ils sont bien
réparties dans toutes les régions du pays et a tous les
niveaux de la population.

Key words: tourism, perspective, reality, capacity,
sustainable tourism.

JEL cdlassfication: L8,L83,Q,Q18.

1. Introduction: THE INCREASE OF
AWARENESS

Tourism and travels have the potential of
becoming an important export sector in Romania and
of ensuring workplaces and the economic increase
among the vast rural population of the country.

Tourism and travels have an inherent capacity
of diversification of economy of Romania, of
stimulating the entrepreneurs - especially for SMCs -
of catalyzing the investments, of creating a great
number of sustainable workplaces and helping the
social development in the local communities.

Generally, the governmental authorities as well
as the private sector are open to the development of
tourism. But a more profound understanding of the
industry is necessary, of how it works and what it
needs in order to be a success.

Tourism and travels should be introduced in the
general policies for workforce, commerce, investments,
education, culture and environment protection. In
order to facilitate it, an image campaign should be
performed in order to ensure that other public and
private factors are aware of the contribution of the
industry and, especially, of its potential regarding the
rural development.

The government could take advantage of the
opportunities to increase the awareness about Romania
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Guvernul ar putea profita de oportunitatile de a
creste constientizarea despre Romania ca o destinatie
turistica, atdt pe plan intern, cat si pe plan
international. O oportunitate care va veni este aceea
oferita de Sibiu — Capitald Culturala Europeana in
2007.

2. MASURAREA INDUSTRIEI

Cercetarea §i prognoza economica si de
marketing, referitoare la sectorul turism si célatorii al
Romaniei, sunt, in general, insuficient exprimate atat
cantitativ cat si calitativ.

Ca wurmare, analiza sectorului public si
politicile legate de acesta tind sd scape din vedere sau
sd subestimeze impactul industriei ori sa trateze numai
componentele sale minore. Acest studiu de Cont
Satelit in Turism, elaborat de WTTC si OEF pentru
Roménia, asigura un instrument important de
planificare si de dezvoltare a politicii. Actualizarea
anuald a Contului Satelit in Turism va ajuta la
asigurarea ca datele adecvate sunt disponibile pentru
introducerea turismului si calatoriilor In strategiile
economice §i de angajare. El va furniza, de asemenea,
Autoritatii Nationale pentru Turism date economice
concrete pe care sid se bazeze deciziile privind
marketingul si promotiile. Acest fapt va ajuta la
ridicarea constiintei printre factorii din sectorul public
si privat referitor la impactul deplin al sectorului
turism i calatorii asupra economiei nationale — nu
numai pentru hoteluri, restaurante §i comert cu
amanuntul, dar si pentru constructii, sectorul
imobiliar, agricultura si alte sectoare.

Ca tard comunista careia i-a fost acordatd de
catre S.U.A. clauza “natiunii celei mai favorizate”
datoritd politicilor guvernamentale anti-sovietice,
Romania a fost o destinatie turistica foarte cunoscuta
in vestul Europei in anii ‘70. Sustinute de creditele
americane insumate la 1 miliard USD, care au dat un
imbold dezvoltarii economice, si fiind foarte populare
printre vizitatorii din Germania, Marea Britanie,
Scandinavia, Franta, Italia, Austria si Belgia, statiunile
de pe coasta Marii Negre au inflorit. Totusi, pe la
sfarsitul anilor ‘80 — datoritd sub-investitiei §i unei
situatii politice din ce in ce mai instabile — numarul
vizitatorilor a Inceput sa se micsoreze. Dupa caderea
lui Ceausescu in decembrie ‘89, acest trend a
continuat datoritd impactului negativ al regimului
comunist asupra dezvoltarii tarii. Deschiderea
Romaéniei a atras ochii omenirii catre saracia extrema
a poporului romén, adesea incorporatd in imaginea
orfanilor — imagine departatd de cea a unui paradis
turistic.

Procesul lent de privatizare s-a combinat cu
lipsa investitiilor in infrastructurd in perioada anilor
‘90, pe masura ce Romania s-a readaptat la viata de
dupa comunism, concretizandu-se intr-o industrie
turisticd aflatd intr-o suferintd crescinda. Totusi,
libertatea nou descoperitd si o clasd mijlocie in

as a tourist destination, on an internal level as well as
on an international level. An opportunity that shall
come is the one offered by Sibiu - European Cultural
Capital in 2007.

2. THE MEASUREMENT OF THE
INDUSTRY

The research and the economic and marketing
prognosis referring to the tourism and travels sector
from Romania are not generally very well expressed
from the points of view of quality and quantity.

As a consequence, the analysis of the public
sector and the policies related to it tend not to be taken
into account or to underestimate the impact of the
industry or to treat only the minor components. This
study of the Satellite Account in Tourism, elaborated
by WTTC and OEF for Romania, ensures an important
instrument of planning and development of the policy.
The annual updating of the Satellite Account in
tourism, shall help to ensure that the adequate data are
available for the introduction of tourism and travels
into the economic strategies and employment
strategies. It shall also supply the National Authority
for Tourism the concrete economic data on which to
base its decisions regarding the marketing and the
promotion. This fact shall help bringing awareness
among the factors from the public and private sector
referring to the full impact of the tourism and travels
sector on the national economy - not only for the
hotels, restaurants and retail trading, but also for the
buildings sector, the real estates, agriculture and other
sectors.

As a communist country to which the "most
favored nation" clause was granted by the USA due to
the anti-soviet governmental policies, Romania was a
very well known tourist destination in the western
Europe in the 1970s. Sustained by the American loans
summed up at 1 billiard USD, which offered a push to
the economic development, and being very popular
among the visitors from Germany, Great Britain,
Scandinavia, France, Italy, Austria and Belgium, the
resorts from the coast of the Black Sea flourished.
Still, around the end of the 1980s, - due to sub-
investment and a more and more unstable political
situation - the number of visitors started to decrease.
After the fall of Ceausescu in December '89, this trend
continued because of the negative impact of the
communist regime on the development of the country.
The opening of Romania attracted the eyes of mankind
towards the extreme poverty of the Romanian people,
mostly incorporated in the image of the orphans -
image really far from a tourist paradise.

The slow privatization process combined with
the lack of investments in infrastructure in the period of
the '90s, while Romania re-adapted to the life after
communism, turning into a tourism industry found into
a growing suffering. However, the newly discovered
freedom and a middle class in formation brought an
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formare au adus o crestere a numarului calatoriilor 1n
straindtate, Incurajate de preturile mici din Grecia si
Turcia. In prezent, o rata de schimb favorabili a
dolarului USA si imaginea Imbunatatita a Europei
Centrale si de Est incepe sd atragd turistii de peste
ocean in Romania.

3. PERSPECTIVA GENERALA

Conform cercetarilor din 2005 ale WTTC
privind Contul Satelit pentru Turism, Romania se
claseaza pe locul 4 din 174 de tari in ceea ce priveste
cresterea cererii pe termen lung. Membra a NATO din
2002 si proiectata aderare a Romaniei la Uniunea
Europeana in 2007 inseamnd o crestere a constiintei
despre Romania la nivel international. La mijlocul
anilor ‘90 s-a remarcat un nou interes pentru turism
din partea guvernului central, cand turismul a fost
desemnat ca o prioritate nationald. Controversatul
Dracula Parc, desi niciodata realizat, este o dovada a
acestui angajament. Totusi, lipsa actuald de intelegere
a importantei turismului §i calatoriilor, lipsa
impreund i strategia guvernamentald incoerentd
semnificd faptul cd acest potential neatins asteaptd
inca sa fie deblocat.

4. POTENTIALUL

Cu o suprafata de aproximativ 237.500 km’
aflatd chiar in centrul Europei, Romania are o
mostenire culturald bogatd, dar in mare parte
neexploatatd. Tezaurele Romaniei sunt raspandite de-a
lungul si de-a latul tarii. Bucurestiul nu este Praga sau
Viena, dar micile orase precum Sibiu, Brasov si
Sighigsoara au arhitectura, culturd si deschidere mai
mult decdt necesar pentru a concura cu vecinii mai
mari. Inconjurata de uscat si cu cei 200 km de coasta
la Marea Neagrd, Romania se Invecineazd cu
Republica Moldova la vest, Ucraina la Nord, Ungaria
si Serbia&Muntenegru la est, cu Bulgaria la sud si este
accesibila atat pe uscat cat si pe calea aerului.

inapoi la naturi ...

Cele 41 de judete ale Romaniei pot fi impartite
in 3 regiuni geografice principale. Muntii Carpati din
centru se mandresc cu cea mai mare densitate de
carnivore mari din Europa — incluzdnd jumatate din
populatia continentald de ursi, o treime din cea de lupi
si o treime din cea de rasi. Inspre vest se intind
platourile unde satele si orasele pastorale sunt
despartite de dealuri si vai. Catre est, campiile Intinse
de la ses, care sunt inima agricold a tarii, conduc
Dunirea pana la varsarea in Marea Neagra prin
intermediul Deltei sale unice. In toati tara existd
33.792 de specii de animale si 3.700 de specii de
plante, iar in Delta Dundrii traieste 60% din populatia
totald la nivel mondial de cormorani pitici. De la
plajele Marii Negre la schiul si drumetiile montane si

increase of the travels abroad, encouraged by the low
prices of Greece and Turkey. At the moment, a
favorable exchange rate of the US Dollar and the better
image of Central and Eastern Europe starts to draw
tourists across the ocean to Romania.

3. THE GENERAL PERSPECTIVE

According to the researches from 2005 of
WTTC regarding the Satellite Account in Tourism,
Romania ranks the 4th place from 174 countries
regarding the increase of the demand on a long term.
Member of NATO from 2002 and the designed
adherence of Romania to the European Union in 2007
mean an increase of awareness about Romania
internationally. At the middle of the 1990s, a new
interest for tourism from the part of the central
government was shown, when tourism was designated
as a national priority. The controversial Dracula Park,
although it has never been executed, is a proof of this
commitment. However, the current lack of
understanding of the importance of tourism and travels,
the lack of availability of the independent operators to
work together and the incoherent governmental
strategy mean that this untouched potential waits to be
unlocked.

4. THE POTENTIAL

With a surface of approximately 237,500 km®
located right in the centre of Europe, Romania has a
rich cultural legacy, but mainly unexploited.
Romania's Treasures are scattered along the country.
Bucharest is not Prague or Wien, but small towns like
Sibiu, Brasov and Sighisoara have architecture, culture
and a wider opening than necessary to compete with
the larger neighbors.  Surrounded on land and with
the 200 km of coast line at the Black Sea, Romania has
as neighbors the Republic of Moldova in the west,
Ukraine in the north, Hungary and Serbia and
Montenegro in the east, Bulgaria in the south and it is
accessible on land as well as in the air.

Back to nature...

The 41 counties of Romania can be divided into
3 main geographical regions. The Carpathians from
the centre are proud of the largest density of large
carnivore animals from Europe - including half of the
continental bear population, a third of the wolves’
population and a third of the lynxes population.
Towards west the plateaus where the villages and
pastoral towns are separated by hills and valleys
stretch. Towards east, the wide fields from this area,
which are the agricultural heart of the country, lead the
Danube until the flow into the Black Sea through the
means of its unique Delta. All over the country there
are 33,792 species of animals and 3700 species of
plants, and in the Danube Delta there lives 60% of the
total population world wide of pygmy cormorant. From
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turismul bazat pe natura in Delta Dunadrii, patrimoniul
natural al Romaniei oferd oportunitati nelimitate
pentru turism.

O mostenire culturala unicai ...

Romaénia detine a 7-a parte din siturile
mostenirii culturale mondiale, incluzind manastirile
pictate din Bucovina, cetatea istoricd Sighisoara si
cetdtile dacice din muntii Orastiei. Transilvania, o
lume faimoasd datoritd asocierii ei cu legenda lui
Dracula; larga categorie de exemple de stiluri
arhitectonice si o bogata istorie literald si muzicala
sunt reflectate intr-un amestec etnic de romani, ungari,
rromi, ucrainieni, germani, rusi si turci. O populatie
diversa si unica precum peisajele tarii impreund cu o
istorie bogatd ofera vizitatorului o incursiune in
trecutul si prezentul Europei.

Un potential turistic divers.....oportunitati
tot timpul anului

Turismul s-a concentrat Tn mod traditional pe
statiunile de pe coasta Marii Negre dar, in realitate,
Romaénia are foarte mult de oferit. Pentru piata
internd, turismul balnear a fost mult timp foarte
popular, si numai eforturi §i investitii semnificative
pot conduce la dezvoltarea siturilor culturale pentru
turisti. Statiunile de schi exista deja si unele facilitati
oferd un bun potential pentru turismul de aventura si
drumetiile in extra sezon. De asemenea, Bucuresti-ul
nu trebuie sd fie ignorat pentru turismul de afaceri si
conferinte care existd deja si care, odatd cu integrarea
in UE, va creste inevitabil.

Romania are un potential enorm care o poate
transforma intr-o destinatie pentru tot timpul anului
daca vor fi intelese si maximizate toate oportunitatile
oferite de siturile mostenirii naturale si culturale.
Turismul si célatoriile pot fi, de asemenea, o industrie
a intregii tari, avand potentialul de dezvoltare,
antreprenorial si de angajare la 55% din populatia care
traieste in mediul rural in Romania.

the beaches of the Black sea to the skiing and the
mountain hiking and the tourism based on nature in the
Danube Delta, the natural heritage of Romania offers
unlimited opportunities for tourism.

A unique cultural legacy...

Romania holds the 7th part of the world cultural
legacy sites, including the painted monasteries of
Bucovina, the historic citadel of Sighisoara and the
dacian  fortresses  from  Orastie =~ Mountains.
Transylvania, a famous world due to its association
with the legend of Dracula; the large category of
examples of architectural styles and a rich musical and
literal history reflected into an ethnic mix of
Romanians, Hungarians, Romani people, Ukrainians,
Germans, Russians and Turkish people. A diverse
and unique population as well as the landscape of the
country together with the rich history offers the visitor
an incursion into the past and the present of Europe.

A diverse tourist potential....

Tourism focused traditionally on the resorts
from the coast of the Black Sea but, in reality, Romania
has a lot to offer. For the internal market, the spa
tourism has been very popular for a long time, and only
significant efforts and investments can lead to the
development of the cultural site for the tourists. The
ski resorts already exist and some facilities offer a food
potential for adventure tourism and for hiking out Also,
Bucharest must not be ignored for the business tourism
and conferences which already exist and which,
together with the integration in EU shall increase
inevitably.

... Offering opportunities all year round.

Romania has a huge potential which can
transform it into a destination for the year round if all
the opportunities are understood and maximized,
offered by the natural and cultural sites. Tourism and
travels may also be an industry of the whole country,
having the development, entrepreneurial and
employment potential for 55% of the population who
lives in the rural areas of Romania.
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Tabel nr. 1. Beneficiile aduse de Turism

Beneficii aduse de turism

Directii de dezvoltare posibile

natural si cultural

Conservarea biodiversitatii (inclusiv a
genelor, speciilor si ecosistemelor)
Protejarea, conservarea si valorificarea
resurselor culturale si a patrimoniului
construit

Crearea de valoare economica si
protectia resurselor care nu pot fi
percepute altfel de catre rezidenti ca fiind
valoroase, sau care sunt percepute ca
reprezentand mai degraba un cost decat
un beneficiu

Transmiterea valorilor conservate, prin
intermediul educatiei si interpretarii
Oferirea unui sprijin pentru comunicarea
si interpretarea valorilor de patrimoniu
natural si construit, cat §i pentru
promovarea mostenirii culturale a
vizitatorilor din zonele vizitate,
construind astfel o noua generatie de
consumatori responsabili

Suport pentru evaluarea si dezvoltarea
initiativelor de bund-practica in domeniul
mediului si al sistemelor de management
care sa influenteze operatiunile de
cildtorie si turism de afaceri, dar si de
comportamentul vizitatorului la
destinatie

Imbunatatirea facilititilor locale, de
transport $i comunicatii

Sprijin pentru dezvoltarea mecanismelor
de autofinantare privind actiunile
intreprinse in ariile protejate

Intensificarea = Cresterea numarului locurilor de munca | = Este necesar sa existe produse si servicii
oportunitatilor pentru rezidentii locali pentru care turistii sd accepte sa
economice = Sporirea veniturilor cheltuiasca
= Stimularea organizarii de noi = Este necesar a minimiza sumele care nu
intreprinderi de turism si stimularea si intrd 1n bugetul local, reducand
diversificarea economiei locale dependenta turistilor pentru bunuri si
= ncurajarea manufacturii locale de bunuri servicii din afara regiunii vizate
= Castigarea unor piete noi si realizarea = Cresterea numarului de vizitatori
unor schimburi straine = Marirea perioadei de sedere
= Imbunitatirea standardelor de viata = Atragerea unor nise de piatd mai bogate
= Generarea unor venituri suplimentare din | ® Ridicarea plafoanelor de cumparare per
taxele locale vizitator, prin oferte speciale
= Oferirea posibilitatilor de a deprinde noi | = Furnizarea de servicii de cazare
calificari pentru angajati corespunzatoare
= Sporirea capacitatii de finantare pentru = Furnizarea de servicii de ghidaj si alte
actiuni in zonele protejate si in servicii complementare
comunitatile locale = Evenimente n regiunile gazda
= Cumpdrarea de alimente si bauturi cu
specific local
Protectia = Protectia proceselor ecologice si a = Incurajarea comunitatilor locale de a
patrimoniului suprafetelor de apa mentine sau a restabili organizarea celor

mai importante festivaluri culturale, a
traditiilor sau evenimentelor cu specific
local si chiar de a intreprinde actiuni de
restaurare a patrimoniului construit
Comunititile locale pot beneficia atunci
cand traditiile si valorile locale sunt
pastrate si cand sunt incurajate, astfel, s
isi promoveze propriile comunitati si
regiuni, cu un sentiment mai puternic de
mandrie si apartenenta

Incurajarea comunitatilor locale de a
sprijini reconstructia ecologica si
actiunile de conservare prin utilizarea
sustenabild a resurselor in zonele vizate

Imbunatatirea
calitatii vietii

Promovarea valorilor estetice, spirituale
si a altor valori care aduc bunastarea
populatiei

= Dezvoltarea facilitatilor si serviciilor pentru
turism care pot sa aduca beneficiu pentru
conditiile de trai ale rezidentilor locali
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= Sprijinirea actiunilor de educatie si

formare de mediu, pentru vizitatori si
localnici

Stabilirea unor elemente de atractivitate
pentru destinatii, pentru rezidenti dar si
pentru vizitatori, care sa contribuie la
conceperea unor alte noi activitati
compatibile, de la pescuit la oferta de
servicii sau produse ale industriilor
locale

Cresterea nivelului schimburilor
interculturale

Incurajarea dezvoltarii activitatilor
culturale, mestesugurilor, si artelor
Cresterea nivelului de educatie a
populatiei locale

Incurajarea populatiei de a vorbi si a se
apropia de cultura turistilor straini
Incurajarea populatiei locale de a aprecia
cultura locald proprie si mediul

Imbunatatirea sistemului de comunicatii
Imbunatitirea procesului de educatie
Sporirea nivelului de trening pe domenii
specifice

Asigurarea serviciilor de sanatate
Dezvoltarea cunoasterii si aprecierii
publice a biodiversitatii de exceptie a

judetului (vizitarea zonei de catre

rezidenti, interpretarea pe teren, program
de educatie ecologica in scoald,
incurajarea vizitelor facute de grupurile
de elevi in zonele locale cu potential).

Table no 1. The beneffits by Tourism

The benefits brought by tourism

Possible directions of development

Intensifying  the
economic

opportunities

= Increasing the number of workplaces for

the local residents

Increasing the incomes

Stimulating the organization of new
tourism companies and the stimulation
and the diversification of the local

economy

Encouraging the local crafts

Gaining new markets and the
achievement  of  certain  foreign
exchanges

Improving life standards

The generation of certain additional
incomes from the local fees

Offering possibilities to acquire new
qualifications for the employees
Increasing the finance capacity for
actions in the protected areas and in the
local communities

Products and services are necessary for
the tourists to accept spending their
money.

The sums that do not go into the local
budget should be minimized, thus
reducing the dependence of the tourists
for the goods and services outside the
region.

Increasing the number of visitors

The duration of the stay

The attraction of some richer market
niches

Raising the purchase limit per visitor,
through special offers
Supplying  proper
services

Supplying the guiding services and
other additional services

Events in host regions

Buying food and drinks with local
specific

accommodation

The protection of
the natural and
cultural heritage

The protection of the ecological
processes and of the water surfaces

The preservation of the biodiversity
(including the genes, species and
ecosystems)

The protection, the preservation and the
revaluation of the cultural resources and
of the built heritage

The creation of economic value and the
protection of the resources which cannot
be perceived differently by the residents
as being valuable, or which are
perceived as representing a cost rather
than a benefit

Encouraging the local communities to
maintain or to re-establish the
organisation of the most important
cultural festivals, of the traditions or the
events with local specific and even to
carry on restoration actions of the built
heritage

The local communities can benefit
when the local traditions and the values
are kept and when they are encouraged,
thus, to promote the own communities
and regions, with a stronger feeling of
pride and belonging.

Encouraging the local communities to
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The benefits brought by tourism

Possible directions of development

= The transmission of preserved values,

through the means of education and
interpretation

Offering support for communication and
interpretation of the values of the
natural and built heritage, as well as for
the promotion of the cultural heritage of
the visitors from the visited areas,
building thus a new generation of
responsible consumers

The support for the evaluation and the
development of the initiatives of good
practice in the field of the environment
and of the management systems which
influence the travels and the business
tourism, but also by the visitor's
behavior at the destination

The improvement of the local, transport
and communication facilities

The support for the development of the
self-finance mechanisms regarding the
actions performed in the protected areas

support the ecological reconstruction
and the preservation actions through the
sustainable use of the resources from
the aimed areas

The improvement
of the quality of
life

The promotion of the aesthetic values,
spiritual values and of other values that
bring welfare of the population

Support for the education and
environmental training actions, for the
visitors and local people

Setting the attractiveness elements for
the destinations, for the residents and for
the visitors, who contribute to the design
of compatible activities, from fishing to
the services or products offer of the
local industries?

Increasing the level of the intercultural
exchanges

Encouraging the development of
cultural activities, crafts and arts
Increasing the level of education of the
local population

Encouraging the population to speak
and get closer to the culture of the
foreign tourists

Encouraging the local population to
appreciate its own local culture and
environment

The development of the facilities and
services for tourism that can bring
benefits to the life conditions of the
local residents

The improvement of the communication
system

The improvement of the educational
process

The increase of the level of training on
specific fields

Ensuring the health services

The development of knowledge and
public appreciation of the exceptional
biodiversity of the county (residents
visiting the area, the field interpretation,
the ecological education program in
schools, encouraging the visits made by
students groups to the local areas with
potential).

Actorii implicati in turismul durabil

Am utilizat, deja, de cateva ori pand acum,

termenul  de

»actori” i
(stakeholders). Acestia sunt persoane sau grupuri de
persoane, parti interesate, strans legate de o companie, o
organizatie, un proiect, un eveniment. in contextul dat,
partile interesate sunt implicate in procesul turistic.
Referitor 1la
urmatoarele grupe de actori:

turismul

»factori  interesati”

durabil, identificim
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The actors involved in the sustainable tourism

We have already used, many times so far, the
term "actors" and "stakeholders". These are persons
or groups of persons, interested parties, strongly
connected to a company, an organisation, a project,
an event. In our context, the interested parties are
involved in the tourist process.

Regarding the
identify the following groups of actors:

sustainable tourism, we
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Figura 1 — Actori ai turismului durabil

Comunitatea

Industria

Guvernul

locala

Factori
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Picture 1 - Actors of the sustainable tourism

The Community
local

The Tourists

The Sector
voluntary work

Toti actorii trebuie sd indeplineascd o sarcina
concretd pentru a da forta necesard dezvoltarii
turismului durabil si pentru ca fiecare dintre ei sa
obtind beneficii, prin pastrarea unui mediu turistic
atractiv, care sa protejeze in acelasi timp mediul
inconjurdtor. Se stie deja ca turismul, in general,
genereazd beneficii economice atdt pentru tarile si
regiunile de destinatie, cat si pentru tarile emitatoare.
Dezvoltarea sectorului ecoturistic va antrena simultan si
prosperitatea altor sectoare ale economiei (industria
alimentard, comertul, transportul etc.). Deoarece
cererea pentru turismul ecologic este In permanenta
si constanta crestere (pe plan mondial), ca o tendinta
de mentinere a acestei influente pentru piata
turismului si a comunitétilor locale prezinta interes
continuitatea promovarii modelelor de dezvoltare
durabila.

5. Concluzii
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The Government

The Factors
interested

The Experts, The
Specialists in
education

The industry
tourist

The Groups of
pressure

Media

All the actors must fulfill a concrete task in order
to give the necessary strength to the development of
sustainable tourism and for each of them to obtain
benefits, through preserving an attractive tourist
environment, which can protect the environment at the
same time. We already know that tourism, generally,
generates economic benefits for the destination
countries and regions, as well as for the issuer countries.
The development of this eco-tourism sector shall engage
simultaneously the prosperity of other sectors of
economy (the food industry, the commerce, the transport
etc.). Because the demand for the ecological tourism is
permanently and constantly growing (worldwide), as a
tendency of maintaining this influence on the tourism
market and on the local community, the continuity of
promoting the sustainable development models is really
important.

5. Conclusions
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Ramura economicd de interferentad, de mare
interes §i  cu ilitati, turismul
romanesc trebuie sa devind o componentd dinamizatoare
a sistemului economic global.

Subsistem al economiei nationale, turismul
suportd influente din partea celorlalte subsisteme si
exercitd, la randul sdu, o influentd crescanda asupra
evolutiei acestora. Sectorul turismului in Roménia
detine in prezent numai o cotd modestd din Produsul
Intern Brut, in special datoritd faptului ca nu a fost
sprijinit consistent de factorii de decizie, dezvoltarea sa
fiind lasata la voia intamplarii. Este unanim recunoscuta
capacitatea turismului de a deveni un sector primordial
al economiei nationale, in contextul in care se vor
indeplini obiectivele nationale In acest domeniu.
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Economic branch of interference, of great
interest and important availability, Romanian tourism
should become a dynamic component of the global
economic system.

Subsystem of the national economy, tourism
bears influences from other subsystems and
exercises, in turn, an increasingly influence on their
evolution. The tourism sector in Romania currently
holds only a modest share of GDP, in particular
because it has not been strongly supported by
decision factors, its development being left to
chance. It is widely recognized the ability of tourism
to become a primary sector of the national economy,
in a context that will meet national targets in this
area.
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