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Abstract

The idea of cyclical movement of a system: be it politican@mic, institutional, is one of the constants of
critical thinking. In this sense, there is a natural cyclic eraent that cannot be avoided lfpamplified or diminished)
and is connected with the nature of these systems. The economy falloyddical movementa period of growth
follows a period of decline, and so on. So does popularity for political parties om¢edilehis paper, | explore the
links between the business cycles and electoral cycles. For thisseu introduce the corept of electoral perception
cycles. My hypothesis is that popularity of politicattiges andleaders follow a cyclical evolution, both on short and
long term. | show how perception cycles can impaet political business cycle theory”.

There is great riterestin political science literaturefor the factors that influence the fluctuations in
Presidents’popularity, especially from United Stateslowever, very little has been said about Romania’s case.
investigate the hypothesis of electoral perception cycles looking abpludapty of former president Traian Basescu,
over his two termsThe variable used to measure popularity is favorability, measured ian@htsurveys, done face to
face, onrepresentative sampeof around 1000 subjectbve correlated the fluctuations in favorability over tinvéth
key public events or political decisions taken by Traian Bdsescu.

The main findings are as follows. Firstly, there are sigaifit short term fluctuations (short term perception
cycles) and they areoarelated with major events on the agenda. | would point the following keyemtsirth. The
referendum for dismissal of the President in May 280fraian Bdsescu’s favorability increased by 7 percentage
points; 2. The referendum for unicameral Parliamenittw300 MPs in the fall of 2009. Coupled with victory in the
presidential election, it lead to an increase of 10 percentage points in favoraBiliSummerAutumnof 2008, the
promise of doubling teachers’ wages (the law passed in Parliament and wastedppy the President in a series of
public appearances) associated with an increase of 6 percentage;pbigsmmerof 2010, the moment when the
President announced the 25% cut in wages and the increase in VAT to 24%. This |bagé¢ol8 percentageoints
drop. A key finding is the fact that all these events that produced “rally aroundatheffects” are issues on the
domestic agenda. None is linked with international crisis, as the classic/tpegposed by scientist John Mueller
postulates Seondly, as it's the case with popularity of US Presidentstetisa contraction period in botherms.
Important to point out the fact the contraction is visible alsthefirst term, when the economy had improved.

In building on the results of this paper | would focus on the impact short termpgierceycles have on the
strategy leaderemployregarding handling the economic agenda. Going bacRkrthony Downand his thesis that
"parties formulate public policies in order to win elections rather tham dections to formulate policies”; avhave to
ask ourselves if the causaliglvancedwithin the confines of the “business cycle theory” is such straight forward as it
was proposed; meaning that leaders in power will try to impose a “busines$ wyobee the benefits for the public
are seen near the elections and base their strategies on winning the electitiis The data presented here, shows
that such astrategy is not enough and we have to take into account short term stratedietinn¢éaking economic
measures aimed at boosting short term suppehenelectionsare approachinglf we have spikes in popularity after
positive events surrounding decisions taken by leaders in Government,ghevevto take into account that parties
will favor short term policies, instead of going for the medium term policssritbed by Nordhaus, among others.
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1. Presenting the concept of business cycle

The buiness cycle can be defined aspeated fluctuations in overall economic activity tia&e placeon a
recurring basis over several months or yedtere are four stages oftasinessycle expansion, peak, contraction,
and trough. Igdrescu, 2013 p.4 ) Robert Luas refers to a series of ma@oonomic variables thaie consides most
important for measuring business cycles such as: unemploy@BiRt GDP composition associated with patterns of
correlation withpricesand other vasgbles ( lucas, 1976, p.23 )n addition he makes the poitihat cyclical evolution
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of the economy is visible in several states, not only in specific cémesinly common element is the presence of
marketeconomy ( Lucas, 1976.10).

Arthur Burns intoduces two important distinctions. First, tbasiness cyckoccur in a phase of development
of the nation’s capital when"activities of production, distribution and consumption have become clogetyoven
through division of labor, the making and spending of money incomes, a system afgbandi credit, a mode of
production relying extensively on fixed capital and some ease in communicatidraasportatich(Burns, 1969, p.

7). Arthur Burns believes that we can talk abbusiness cyck in the United States, Germany at the end of the
eighteenth century, early nineteenth centurlyile, in otherwesterncountries with strong economies, at the end of the
nineteenth century. The second distinctibosiness cycles are specific to market econonhgere there is a "state
plannedeconomy there aren’t cyclical developments, although there are major fluctuatansed by climate
phenomendlike draughtsaffectingagriculture), political crises aronflicts (Burns, 1969, p. 8). Hre touse theséwo
distinctions thenone can tallaboutbusiness cycles iRomania inearly twentieth century (after World Warntil '45
andafter 1990 respectively

There are some commdeey elementsof the definitions presented aboverhe first element is the idest
correlationamong thamain indicators. It is aammon element of all historianeconomists wi analyzed théusiness
cycles, from Jughr, to SchumpeteKuznets ormore recetty, Prescott or Lucaghe idea thatve are dealing with an
increasé decreasef all (almost all) mairmacraeconomicindicators the GDP industrial production, the production
of various industries, gorts ( Maddison, 199%.5 ) The second key element is the idedrepeatabldluctuations,
thus predictable;political leaders and parties beiagnongthose for whom these evolutions are to a cergitent
predictable

A natural questiomne needs to answer, especially thinkirighe potentially electoral impadg whether the
cyclical evolution of the economy with periods of growth followed by per@d®cession can be avoided. Since the
early economists have theorizbdsiness cycke the answer was negative. Clement Juigés said that thsourceof
economic crisis can be found during growth and that the mechanism of cgeliedbpments in the economy canb
be avoided (Legrand, Hagerm&®@07, p.2). Joseph Schumpeter belietreat the economicrises ardemporary and
despitethe negative effects, they aat be avoidednor they should be avoidédegrand, Hagerman, 2007, p.R)ore
recently, Mugur Isarescu statdldat "the cyclical evolution is an inherent characteristic of the market ecénomy
(Isarescu, 2013, p.4) dhat"long periods of prosperity tend to favor the impression thabtisiness cyclé partof
the past and the economy entered a "new era"The)illusions weralwaysshatterecby a new episode (Isarescu,
2013, p.12).

From the conclusions presented ahowee can conclude that thletagesof the business cycles can be
anticipated, with a certain degree of certainty, with astleseveral months beforeharthis predictability must be
taken into account when we focus on the interaction betweerdheraic and electoral cycles

1. On the one hand, political leaders will try to postpone the contrastimeof the business cycleuntil after
the election. Potentially, the economic impact is amiplfythe effects ofcontraction. The impact is
significartly higher when the peak and the commencemenhetontractionstagecoincides with the last
year / six months before the election .

2. On the other hand, donfrontedwith an economic downturn, political leaders who govern will be tempted to
take on majosocil packages before the elections even taken into account the prospect of not leefag abl
maintainthem after the elections/hich can leado a much longer recovery period
Furthermore, the impact ndting from the "predictability" and "repeatalyfi of business cyck will be

magnified if we overlap different types bfisiness cyck that is, we are in the Kitchin cycle contraction inside a
contraction stage of a Juglar cycle , within a periodonitraction of a Kuznets cycle

2. The cyclical evolution in politics. The interaction between business and electioyclesin
Romania

2.1.Introducing the concept ofelectoral perception cycles

The interaction between business and electoral cycles is baseslmolitical businessycletheory.The lagic
behind the idea of "political business cycles" advanced by Anthony Downs andnWNardhaus is that
parties/leaders will try to influence the economy in sacaliay that will win them elections (Jula, 20Gi3 ). They
formulate policies to “wih votes and shy away from policies that harm their chances to win elections. There is
certain difference between the two main types of political business cifedespportunistic cycles modebssociated
with the work of Nordhaus and tipartisan cycleswhere parties will put forward different policies in accordancthwi
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their ideology (Alesina, Roubini and Cohen, 19Bt, even within the partisan cycjése bet a political party makes

is that by advancing certain policies it can appeal moreep ltas, energize their base which increases their chances
to win elections Furthermore, as Frey and Schneider suggest, partisan leaders inwplbdwehave opportunistically
when elections approach and they are unpopular (Jula, 2001 He6éion cycles & fixed (every four of five years, in
most democracies) and political leaders will try to infice the state of the economy so to get the best results in th
election years, thus impacting the business c{deexample, in the traditional opportunistiodel, weexpect to have

an expansion with a 1 year or 2 before the elections: the increase in GD#ende falling unemploymentollowed

by lowered GDP and higher unemployment after the elections.

There are several basic assumptions of the political business cycles appnstigheconomic developments
and the way the government handles the economy are drivers of the vote (gsipeaidessing parties in power in
election yess). Secondly, citizens rationally evaluate the state of the ecofesmgcially the recent pasgnd base
their vote, to a very large extent, on this evaluati@hirdly, political leaders will try to influence the ecang so to
get expansion in the year or two before the elections: Gross NatimthldP growth above normadisothe level of
unemployment below normal (Jul2001, p.6)In orderfor the third assumption to work we also have to assume that
the leaders and parties in power will retain aifiggmt level of support going into the electionayeso as to be able to
generate enough additional support necessary toReinthly, we have to assume a certain level of stability of the
public opinion, in order for the tweaks in the maemnomic variables to have a significant impact. Certaifly,
public opinion wold be characterized by high instability and large fluctuations, than ibwithuch harder to accept
such a rational and lorigrm model.

What if the assumption of stability of the publigimion does not hold? What if, within an electiortle, there
are significant fluctuations of popularity and support faolitical leadersAVhat if these fluctuations in public
perception would follow a cycle movement? In this case, the interactinredretthe election cycle and the business
cycle will be much more copticated and we would have to question some of the assumptions.

On the one handf we had acyclical movement of leaders’ popularjtthen we had to take into account cases
in which the contraction stage begins within the first year after the eleatimhthe party/leaders entitre election
with anunchangeabl®ow level of popularity, so no ,good economic news” coalthnge the outcome of the elections.
In order to avoid such an outcome, we have to take into accases whergolitical leaders eleet to powercan’t
wait for the next election year to give ,good economic newsossibleexampleis the kind of measures taken by the
Government of Ponta immediately after the 2012tieles, in order to preserve a consistent elecfmval. On the other
hand, if we have spikes in popularity after positive eveatsoundingdecisions taken by leaders in Government, then
we have to take into account that parties will favor shom teolicies, instead of going for the medium term policies
described by Nordhaus, among others.

Thus, it is useful to introduce a new concejbtat can account for these fluctuations: d¢hectoral perception
cycle | define electoral perception cycles as repeated flucngatin the evaluation the public makes of political
leadess and parties, fluctuations measurable with indicators such as: favityadyi job approval.Furthermore, we can
talk about shofterm cycles within medium term cycles, in the same sense ochwhe speak of a Kitchin cycle, within
a Juglar cycle.

Figure 1. The electoral perception cycle

The long-term perception cycles The short-term _perception cycle
havean“oppositionstage” anda are generated by m ajoreventson
“governm ental stage” the agenda
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Perception election cycles are repeated fluctuations similar to busirdss. ¢ynlike business cycles, where
there are four types depending on the frequency and causes, larguddfor two types of perception cycle.

The first type is longerm cycle, of 8 to 12 years usualyconsisting of an opposition stage, where the
party/leader gathers supporthich enables him to win electiored a governmental stage where the popularity erodes
and the party/leader losgsound.

The second type is shadrm cycle, generally lasting several months. The cycle is generated by a pasitive o
negative everiction which causes a spilledstic downturn in public’'s perception, followed by a slow “recovery”
towards the generalend.Furthermorel would argue that the amplitude of the perception cyclesiterthan that of
business cycles. It's not unheard of spikes eBQ(erentage points in popularity ofésidents in the space of weeks,
a recent examples being that of French presiflenicois Hollandeafter the Charlie Hebdwagedy These spikes are
unheard of in business cycles.

One important differencketween business cycles and electoral perception dgdlesvariables used. On the
one hand, we have ,realorld” data, macreeconomic variables such as GDP, level of unemployment, sOrothe
other hand, we are measuring perceptions that public have, and we assume thay mat bale a degree of
uncertainty (an error margin), but that we also are talking of somethingdbah’'t have a correspondence in ,real
world”.

| would argue that the results of the elections are the best correspondenteiattinerid. Citizens will vote
based on their perceptions and of the perception shatiedhe social group they belong to, much more than they vote
based on economic numbers, statistics about unemployment or @[PBIitical science, research was done showing
people evaluate their economic situation more in ,sociotropic” terms, thad bastheir individual case and their
pocketbook (Abel Francois, 2011, p. 6).

So we have to take into account the measurement of the perception iohlpleliders and their economic
actions. Of course, real economic data and the way the econonipgsifluence the voters, bthe influence is just a
part, abeit crucial one, of the perception they form and they use asfbathér vote.

2.2. Testing the idea of cycles of perception. Explaining possible causes fa fluctuations

Political scientists overseas haaekled the issue aéxplaining the factors determinirige popularity ofU.S.
Presidents. Their research provides a valuable perspective ooytheal evolution ofperception There was a
significant theoretical fo@ion the popularity gains U.SteRidents registen their first months in office, followed by a
gradual loss over the following months and years caused by the “coalition of ragiqNtueller, 1970). In a famous
study from the 70s "Presidential Popularity from Truman to Johnson," John HeMan&oducedtime as the main
explanatory variabldor the declining popularity of Presidents. In another recent study, Gerleteds Rexamines
changes in thb approval of U.Spresidents in the first 100 days in offideofn the 50s, until 2009) andbservedhe
same increase in popularity over the first months of a term, a sort‘ludn@ymoon” effect followed by a slow
downward trendThis contraction phase usually hits the lowest point (theujh”) after the President loses power,
followed in mostcases by a new recoveifhere is asimilar movement for political parties, whidhanslates into an
increase of popularity of a party that assumes the governance over theebidt and, then, a phase of declining
popularityin the following years that ultimately leads to the pamyng into oppositionOf course, there are other
factorsthat can extend the electoral cycle over two tersirt term spikes that help the ruling party in the election
year, but ultimately any leader/party will go intppasition.

If we turn our attention to shetérm fluctuations, they were first linked with internatib crisis/events
political leaders (Presidents) were handlifidie term used to describe these fluctuatidmally around the flag* was
proposed by Jm Mueller (Mueller, 1970) Following an international crisis or event, theblic tends to gather around
the President and support his leadershipe phenomenon consists in an immediate increase (or, in rare cases, a
decreasein the popularity of Pregents, followingsucha major event. Muellamappedut 34 such fluctuations during
the mandates of four US presidem<0 years, concluding that such events lead to a sharp and quick increase in (on
average, % percentage pointshe positiveeffectlasts a long time, as the popularity decreases slowly aftervsards
steep increase followed by a decreaséinre (Bronski, Way, 2003, p. 4Below is a graph made based on figures
provided by Gallup International, which descriltlesse type ofluctuations,for two presidents of the United States in
the first 1,500ays: George W. Bush (20@D09, Barack Obama (200%resent).
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Figure 2. Popularity of US Presidents George W. Bush and Barack Obajola approval in percentage the first
1500 days btheir presidency

George W. Bush Barack Obama
90
70 / \/\
50 ~ //_\_
S
30
50 | 100|200 | 300 | 400 500 | 600 700|800 900 (100011001200 1300/1400/1500
George W.Bush | 57 | 62 | 57 |87 | 81|70 |66 | 63 |69 | 62|53 |49 |46 |51 |55 |51
Barack Obama 62 | 66 | 56 |53 | 49 |47 |46 | 50 | 45 | 46 | 41 | 45| 48 | 45 | 52 | 49

* The graph was done using Gallup dataurce http://www.gallup.com/poll/124922/Presidentimb
ApprovalCenter.aspx

Gallup data confirms théa¢oretical perspective outlined above:

e Firstly, we should notice theepeated fluctuations the public opinion’s perception of the two presidews.
can identify severdlrally around the flag'effects- which can be treated as sht@tm cycles i.e. periads of
rapid ascent, followed bg slowerdecreaseThe most dramatits the one fron2001, after the attacks on the
"Twin Towers" in September; an increase from3%B6 to 87% for George W. Bush, an incretisst was
cited in several analyses done of the most recent “rally aroud the flag” fidetgnier, 2012 We note,
however, other majoshort termfluctuations On the one hand we have theoneymoon"effect both
Presidentgegistering increases in top 1@ays in office: 56 percentage point©n the other hand, wean
link other short ternfluctuationsto the events on the domestigendasuch is the case tfie news and events
of the President surrounding the early signs of economic recovery (jatoojein the second part of 2010.
It's interesting to link this to another hypothesis put forward by Samuel Kente in Going Public argues
that presidents can gather significant public support after big public cowmtioni events, such as
presidential addresses so on and so forth (Kert@86).

e Secondl, regarding thdong termcycle, one sees a consistent decrease in poputhnityg the Presiderits
office - so the contraction phase of the electoral cycle perception overlaps the exérpmegeon This
contraction is even more pronowak if we ignore the election year. For instance, Barack Obama’s job
approval decreases from around 60% to slightly above 40% at the beginning of tio@ glestiGeorge W.
BusHs job approval decreases slightly less, to around 46%eiretection yearn both cases, theampaign
effort ensures them a spike with a couple months before the elections.

The next step is to explore: tb. what extent we can talk about such short to medium term fligrteaiutside
the United Statedpcusing onRomanids ca®, and2. if we cantalk about the rally effect in the case of other major
events such economic events, not just those related to foreign policy. In a stadycted in 2003, Michael Bronski
and Christopher Waydentify “rally around the flag” type of &cts in the UK, albeit smaller in size and more
dependenbn the general context (Bronski, Way, 2003, p. 36). A recent example thatotife "rally around the
flag" effect outside U.S., is the Charlie Hebdo tragedy; withés than a month after thagedy,President Francois
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Hollandés popularity increased by 21 percentage pdints another study conducted in 2012, Craig Stapley
successfully tested theypothesis of rapid growth of popularity following events on the domestic agendastatine
level, in United State€Stapley, 2012).

For exploring the hypothesis of perception cycle in Romania, we studyuttiaafions in former President
Traian Bisescu’s popularity during his two terms.

Figure 3. Timeseries. Favorablenfavoravles for the two terms of President Basegiqures in percentage points

90
—¢—Fav =—fli=Nefav
70
55
50
44
30
‘2:\’\

10 — , , ; ; ; ;

NoiO| feb. |dec.| Mai | sep. | oct. |dec.| Mai|aug.| oct. | lul |aug.|oct.| lan |mar.| Noi | lan | lun | Noi | lan |apr.|mar.| Mai|sep.| lan | Mai |sep.

4 105|/06 (0707|0707 08|08 0809 |09|09|10|1010 |12 1111|1212 |13(13 13|13 |14 | 14
Fav 46 [ 63 | 55|62 |61 |56 (5555|6157 44|42 |44 |54 |53(34/32|129(29|25(26|21|23|25|22(|21)18
Nefav| 46 | 30 (36 |32 |30 (35|37 (38|38 39|46 |51 (52|42 |43 |62 |64 |67 |67 |68|70|77|74|71 |73 |75 82

* two data sources: CSOP surveys and INSCOP surveys (forrtbd frem march 2013 to september 201Rdth
research houses conducting national surveys, face to face, representative, sdoople3®o margin of error; measuring conade
variables: favorability and trust.

The analysis is over the two presidential terwisich enables us texplore if there are similar fluctuations in public
perception in Romanfa

» The first hypothesiss regarding thehort term fluctuations, theally around the flageffect. There are three
key moments, major spikes linked with big events on the agenda, whéeetigent was heavily involvetl.

! Fracios Hollande’s popularity increased from 19% in December to 40% in Januarytiesafeurveys done by Paris Match.
Sourcehttp://www.parismatch.com/Actu/Politigue/Sondagelusif-Ifop-Fiducial-Francois-Hollande-21-points-ManwlHs-17-
692692

% | acknowledge the less than perfect data, the fact that we have two vafemesbility and trust, that are quite similar

meaning, but aren’t the same. Unfortunately, there isn’'t any Romanian engtiatihas conducted regular studies for the past 10
years and made these studies public. When the studies were made public @i&NSEOP surveys) | used them. However, |
would say that the data is conclusive enough. To clear any doubts, one caa anglythe surveys done from 2004 to 2012, which
measure the same variable and are done by the same research house. Indyolie caselusions hold water.
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Thereferendum for dismiss of the President in May 20087Traian Basescu'favorability increasing by 7 pp

(the parameters postulated by Mueller); 2. Sumiangtumnof 2008, the promise afoubling teachetsvages

(the law passed in Parliament amdssupported by the Presidenta series of public appearances) associated

with an increase of 6 percentage pointsttee referendum founicameral parliamentith 300 MPsin the fall

of 2009; oupled with victory in the presidential election it lefadan increase of 10 percentage points. All

these sharp increase®re followed by contractions over time. | would point out another key moment, this

time associated with a huge downturn: summer of 2010, the moment when iderRrasnounced the 25%

cut in wages and the increase in VAT to 24%. This lead to a huge 19 percentage point's dimggortant to

point out that all these everttsat produced‘rally around the flag effects” are around isswon the domestic

agenda. None is linked with international crisis or events, which is an angtima¢ this effect is linked not

only to the international scene.

» A seconchypothesigs the "honeymoonkffect and is also proved correct. The Presidenvsrébility
increased by 17 p.p. to 62% following the win in 2004 and®p.p. following the win in the 2009 electidns
» A third hypothesis is the fact thtte trend over the two terms is downward, consistent with John Maeller

findings the theory ofcoalition of minorities”. One can sdew over the 10 year tesvPresidenBasescu's

favorability droppedfrom over 62% to 18%. The biggest part of the isstver the second term and can

attributed to the unpopular measures following tbeonomic crisisthat affected Romaniadowever, a

decrease, albeit much smaller, can also belsetveen 2004 and 200&hen Romania had economic growth.
One question that needs answering, linked with the third hypotteesily after the last “rally around the flagesft” —
the ae in 2010-President Basescu’s popularitynever recovered, continuing a downward trend. The hypothesis that |
plan to test in a future paper is that of the “critical mass”; once the pageenf those unfavorable to a leader
(especially thos very unfavorable) gets to a certain peintell into the 60% a high pressure builds on those who are
still favorable. In this case, any recovery in popularitysigall and short lived as any potentially critical event
reactivates té critical mass thasilence the minority".

3. Conclusions

The approach | proposed in this paper is testing the hypothesis that popafgrdlitical parties and leaders
enjoy, follows a cyclical evolution from election to electiorprbpose the ternelectoral percefion cycles to define
this movemenftThere is a dynamic of the perception public opinion has on their le®detf it is endogenouand
cannot be attributed to speciffiplicies, actions, messages pdlitical leaders. This is what John Mueller names
“coalition of minorities”. When they are exerting powleraders tend to lose trust among citizens, while when tleey a
in opposition, they tend to win back some of the trust lost. We must take amord¢he fact the politicians know of
this trend and will not wait for the election year in tryingegerse it (as the classis political business cycle pespos
Part of it is exogenousneaning it is a result of important economic decisions, important events, slhiamgg®nomic
reality that influence thperception people have on their leaders. In this case the impaitta slow, montiby-month
change, but rather a sharp drop or gain. So, onddshek if leaders are “better ofind increase their election chances
if they propose surprise economic regvin election years. In both casetgctoral perception cycleshould be
considered when analyzing "political business cycles", becaadddta dynamic element: electoral perception.

In building on the results of this paper | would focus on the impact short teo@pgien cycles have on the
strategy leaders have regarding handling the economic agenda. Going back toy Antkars and his thesis that
"parties formulate public policies in order to win electiagather than win elections to formulate pigg; we have to
ask ourselves if the causality advanced within the confines of the “busymbsgheory” is such straight forward as it
was proposed; meaning that leaders in power will try to impobesirfess cycle” where the benefits for the pubiec a
seen near the elections and base their strategies on winaialgttions on this.

However, we have to take into account on one hand the impact that oth&conomic events have on the
way people perceive the job done on econtiynyeadersand, on lhe other hand, the influence short term spikes have
on the long term strategy outlined above. In other words, does it pay off for aileadaver to plan such a long term
strategy on economy or is better to plan short term spikes.

Also, we have to take into account that perception “besigietimes the economic reality and that voters
evaluate the economic results more from a sociotropic poinewof, ¥han the classic pocketbook approach. In a classic

3 As a side note, that can be pursuediiture studies, the magnitude of the increase after efectictories in
Romania, 6r first term presidents is much higher than in the United States. TheéPresident, Klaus Johannis
registered the same high increase of over 15 percentage points in the first nfientlgnaing the election. My
hypothess that could explain this jumip the lack of political knowledge of citizens, kaiso the lack of partisanship as
is the case in the United States, where “a republican remains a@weapsblican and a democrat always a democrat”.
* This hypothesis isonsistent with the “spiral oflsihce” theory from sociology.
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paper, “Unequal democracy: the political economyhef new gilded age”, Larry Bartels raises questmmbow the
working class vote against their interest, based on the perception formehlethoubtic sphere, instead on economic
facts (Bartels, 2008 Another telling discovery on how perception is sgjenthan reality when it comes to judging the
economic policies/results of the leaders in power was madehnyMueller.He observed a significant influence of the
handling of the Gulf War by President George Bush on the way public opinédmated his job on economic and
fiscal issuesAt the beginning of the war, job approval for President Bush jumped by &8npege points over a
monthand the percentage of those who said “they are better off economically, tkan &gg” has risen by 10 p.p..
Moreower, after the end of the war, the percentage of people who agreedeMRhetident’s fiscal policy has risen by
22 p.p., albeit the president did break his promises not to raise(kdmelier, 1994, p. 72)in other words, leaders can
gain popularity ad trust on economic front, without really influencing the economy. Percepttbpeaneption cycles
are, as | have argued above, an integral panhallyzingpolitical business cycles
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