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Abstract 

         Always considered a gift of nature and associated with noble names, wine-growing regions have begun to 
capture the interest of tourists from the interwar period of the last century. Representing a new form of tourism, 
however, people are reluctant to spend their time in this way, but wine tourism should be seen as an opportunity 
to visit the lesser known rural areas of Europe, viewed closely with all their secrets, areas that have kept the 
history and traditions regarding one of the oldest professions - that of winemaker. In Romania, potential growth 
opportunities, supported by wine are very high. Different varieties of grapes grown in hilly regions like Dealu 
Mare, Transylvania or Murfatlar, represents  the secret of the Romanian wines, exported to all continents by 
Halewood Romania. This paper presents some aspects of wine tourism in Europe and make a blueprint for this 
type of tourism in the region Dealu Mare, ways that the thematic roads such as the Wine Road, ten years after 
the launch can contribute to socio-economic development of the subcarpathic sector of Teleajen and Buzau by 
moderate investment and quick results. Local development goals are to encourage an attractive territory and a 
well-defined identity, with competitive and efficient agriculture and rural economy, with respect for the 
environment, able to provide welfare to the residents, to develop integrated approaches such as "bottom-up" in 
circumstances where it is necessary to territorial and local challenges that require structural changes. 
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1.Introduction  

         Romania's wine potential is very high, but there are problems that hinder the development of wine tourism 
in the vineyards. Compared to other states who practice this form of tourism, theoretical approaches on 
viticulture are very small, which, over time, proved harmful to Romanian producers. Wine tourism in Romania 
has very deep roots, vine cultivation is practiced since Dacian times, about 2,000 years ago, but it did not know 
a real development until the 90s, when the group Halewood International enters on the Romanian market by 
establishing Halewood Romania, with 3 fields of work - viticulture, winemaking and wine marketing. This type 
of tourism can provide real contributes to local and regional development of Romania, being recognized 
worldwide as a wine tourism destination, especially when it comes to the extraordinary landscape, culture, 
traditions and history of our country. 

2.Methodology 

          This paper is divided into four chapters, totaling an overview of the concept and history of the wine 
tourism, both in Europe and in the New World, followed by the restriction study at the Dealu Mare vineyard in 
Romania, known as the "home of red wines" . The third chapter is a more detailed study of Halewood wine 
cellars, which contains information about the work of the company itself and about Rhein Azuga Cellars, 
Urlateanu Mansion, the paper being updated with a number of conclusions. At the drafting of this work have 
been used information taken from various sources of expertise offered by the Association of Producers and 
Exporters of Wines of Romania (WEPA), the National Interprofessional Wine Organisation (ONIV), the 
National Vine and Wine Products (ONVPV) publications that made reference to wine tourism in different ways 
and its development. 
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3.Wine tourism – concept and current situation 
 
        The first studies related to wine tourism appear in the 1990s, but in Romania this type of tourism does not 
yet enjoy the same intense development as in other European countries or in the New World. Visiting vineyards, 
cellars and wineries arouses the interest of tourists in the nineteenth century, when the population explosion in 
urban centers and multiplying transport led to the search for new tourist attractions. Some areas favored by 
tourists were the Alsace, Bordeaux or Tuscany, the wine became an important part of tourist packages at the 
time. 
In 1998, Johnson defines wine tourism as „visitation to vineyard, wineries, wine festivals and wine shows for 
the purpose of recreation” and the tourist is considered to be„one who visits a vineyard, winery, wine festival or 
wine show for the purpose of recreation” [5].  
In short, wine tourism is a form of tourism that combines visiting a wine region, a winery or a wine tasting 
winery with environmental and socio-cultural studies in that area, but this also includes visiting natural areas 
and making contact with the traditions of viticulture and local cuisine [4]. 
 
Wine tourism in the world 
 
       Currently, the global wine industry encompasses two categories of wine producers: the traditional producers 
(Old World) and new producers (New World). Wine tourism has emerged as a form of response to the 
industrialization of the New World wine countries such as the US, New Zealand or Australia, who began to 
consume their own wines. Another reason they wanted another form of tourism development was weak 
consumption of wine, a problem arising from the campaigns against the alcohol [3]. 
Wine tourism has occurred in countries of the Old World (France, Spain, Italy, Greece and Hungary) as an 
alternative of preservation, revitalization and valorisation of the wine industry, an attempt to survive in front of 
increased competition from the New World. 
 
Wine tourism in Europe 
 
        Important countries such as France, Italy, Spain and Hungary are among the traditional European wine 
producers, with an activity in this area for thousands of years. 
France is known for its strong wine culture, with a reputation that dates back to ancient times and places it in the 
top of wine producers. Besides gastronomy, French wine is one of the main touristic motivations for visiting.  
        In Italy, the world of wine is slightly more complicated: thousands of manufacturers, thousands of wine 
varieties, thousands of names, and products. To be understood, it should be studied in detail. 
Besides visiting the wine area, the tourist has the opportunity to see traditional wine production technologies or 
even take part in the production process. 
Moreover, different excursions may include visiting wineries or cities with great historical, architectural or 
cultural meaning. 
        Spain is also placed among the largest wine producers in the world with major provinces like La Rioja, 
Ribera del Duero, Toledo, La Mancha, Penedes, Priorato, Toro, Galicia, Jerez and Andalucia. Besides wine 
tourism itself, in Spain one can make contact with the local cuisine, traditions, art and cultural customs of the 
natives. This form of tourism is highly developed in Spain, tourists can choose between different types of visits, 
from day trips to vineyards and wineries, and even the whole season tours through several wine areas. 
        Hungary is also known for being a great wine producer in Europe, known mainly by the Tokai wine - a 
legend still vivid - appeared in 290 and baptized by Louis XV "the king of wines and the wine of royalty." 
 
Wine tourism in the New World 
 
         The name of "New World" refers to those regions outside the traditional wine producing areas (Europe and 
North Africa), who took this over from colonization. New World countries are Australia, Argentina, Canada, 
Chile, New Zealand, South Africa and the United States. 
         In these regions, wine tourism developed mainly after the Second World War, especially after the '60s, 
during which, as in most areas, the world of wines has been revolutionized, but the effects were not noticeable 
until about 10 years later. This revolution was headed by Italian wines, the Tuscan wine being viewed as the 
first wine from the New World. 
         Argentina is ranked among the top five largest wine producers in the world with a long wine history during 
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the Spanish domination until 1557, later being particularly influenced by Italian and German immigrants. The 
most characteristic grape variety is Argentine Torrontes, that produce fragrant white wine. 
         Chile ranks among the ten world producers, although vineyards here are known as semi-arid and irrigated 
by water from the Andes, but develops a growing interest for colder areas, such as Lleyda Valley. At the same 
time, Chile is known to be one of the few wine regions bypassed by phylloxera. 
         In New Zealand, the foundations were laid for viticulture since the late nineteenth century, with the arrival 
of the Croats, but was moved only in the 70s. Although, at first, different grape varieties were tested,in the '80s 
New Zealand brought on the wine market the wine that would become its trademark: Sauvignon Blanc. Later, 
they had considerable success with Chardonnay and Pinot Noir produced in the colder, southern vineyards. 
         Also, South Africa has a history of over 350 years in viticulture and wine production, since 1659, even if, 
under apartheid, the production of quality wines was not encouraged. Only after the fall of the apartheird, 
substantial investments were made in different vineyards, particularly in the Cape Vineyard [2]. 
         United States ranks in the top four global producers, 90% of total production coming from California and 
the rest being divided between Washington, New York and Oregon. The basics of the first vineyards were laid 
in 1769 in California by Spanish missionaries, and then Bordeaux and Tuscany immigrants brought with them 
native grape varieties. The US has developed vineyard such as Napa Valley, which was, however, destroyed by 
phylloxera and stopped during the Prohibition (1920-1933), which had a devastating effect on local production 
of wine, repaired in the 60s-70s. Currently, only California produces more than twice of the total of Australia 
and is recognized mainly for the production of Cabernet Sauvignon, Chardonnay and Zinfandel. 
 
Wine tourism in Romania 
 
         In Romania, wine tourism has very deep roots, being practiced since Dacian times, so today it goes to 
occupy the 6th place at the volume and 5th place at the area planted with vines. Viticulture in Romania was in 
the process of restoration through certain restructuring and conversion programs granted by the EU that exceed 
the amount of 42 million euros (2007-2013) [10]. 
         After the EU integration, half of the cultivated vine territory was the subject of the Common Market 
Organisation in the wine sector by 2014, for the following reasons: 
- Areas planted with vines are aging; 
- Some areas are planted with hybrids resistant to certain diseases, thereby the European conditions of the high 
quality wine production are not respected; 
- The establishment of new vineyards with noble varieties that capitalizes best environmental conditions and 
highlight the highest degree of quality and productive potential in the areas of culture defined by national law, in 
order to obtain top quality wines, namely wines with designation of origin and wines with geographical 
indication [11].        
         The culture of vineyards can be practiced on almost the entire territory of Romania, from the  Danube, in 
south to Botosani and Maramures, in north, with the exception of Suceava, Harghita, Covasna and Brasov, 
which are located at a higher altitude, that cannot offer favorable conditions for viticulture. Romanian producers 
have created their own brands, with which they have won the  international market, such as the wine "Sec de 
Murfatlar”. A good promotion also attracted the success of the trade mark "Lacrima lui Ovidiu", the first and 
only liqueur wine in Romania, made from Chardonnay, Pinot Gris and Muscat Ottonel. 
          Romania has a huge variety in terms of choice, of over 100 indigenous varieties, both white wines 
(Feteasca albă, Feteasca regală, Tămâioasa românească, Grasă de Cotnari, Galbenă de Odobeşti, Busuioacă de 
Moldova) and for the red (Feteasca neagră-cosiderată perla viticulturii româneşti, Băbească neagră, Cadarcă) 
plus, since the nineteenth century, noble varieties such as Merlot, Pinot noir, Cabernet Sauvignon, Chardonnay, 
Sauvignon blanc, Pinot gris, Riesling Italian , Muscat Ottonel, and since 2004 the Syrah variety in Dealu Mare. 
Romania is one of the major viticultural countries. It currently has an area of 243,000 ha vineyard (242,000 ha 
vineyards bearing fruit, plus 1000 ha of young vines) [12]. 
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      Table no. 1. Wine-growing regions in Romania and the structure of the areas planted with vine in 2012 

Nr. 
crt. 

Wine region 
The area cultivated 

with  vine (ha) 

The area 
cultivated with 
noble vine (ha) 

The area 
cultivated with 
hybrid vine(ha) 

1 Moldova 67 784 42 194 25 590 

2 Muntenia și Oltenia 60 456 30 445 30 011 

3 Terasele Dunării 23 816 2 056 21 760 

4 Dobrogea 13 552 11 092 2 460 

5 Transilvania 7 614 4 614 3 000 

6 Crișana și Maramureș 6 314 2 367 3 947 

7 Banat 3 664 3 457 207 

 TOTAL ROMÂNIA  183 200   96 225           86 975 

  Source: Association of Producers and Exporters of Wines of Romania (WEPA) 
 
         Starting with 2007, the vineyard area in Romania has increased considerably and the quality of Romanian 
wines have aligned to the european quality, through various measures such as planting native varieties on about 
half of the total area cultivated, increasing the share of aromatic red wines, promoting wine consumption, 
consolidation producers' associations for granting Community financial support. 
          Currently, in Romania there are seven wine-growing areas, which have some differences depending on 
climate and soil type, every territory with its several vineyards, and with different wine centers. 
To be noted that in the North, northwest and center are growing the mainly varieties producing white wines and 
the rest of the country climate allows the cultivation of the red ones. 
        There are 34 wine centers arranged on almost the entire country, producing different varieties of grapes, 
thereby 12 wine centers contain only white varieties, 12 red varieties and the other 10 centers produce both red 
wines and white. 
        The most important vineyards in Romania are: [13] 

1. Crisana and Maramures. This region is located in the south-west of the country, stretching over the 
hills of Crisana, Maramures, depressions of Silvania, Oradea, Arad and the plain of Tisa and is 
bordered to the south by the town Minis and to the north of the Hamleu wine center. In this wine region 
are two vineyards: Crisana and Minis, where are cultivated varieties such as Riesling Italian, Royal 
Feteasca, Muscat Ottonel and Cabernet Sauvignon. 

2. Dobrogea is located between the Danube in the west and the Black Sea in the east, the south of 
Dobrogea, the Babadag plateau, the Macin plateau and to the north, the town of Isaccea and it is 
represented by three vineyards: Babadag, Sarica Niculiţel and Murfatlar. The region is specialized in 
producing white and red wines of superior quality, dry, semi-dry and semisweet. The most 
representative varieties are Chardonnay, Pinot Gris, Italian Riesling and Muscat Ottonel. 

3. Moldova is the largest and most important wine region in the country, which includes ten vineyards, 
stretching equal to Germany's entire vineyards. It consists of vineyards from Vrancea, southern, central 
and northern Moldova, where they meet the oldest and most famous vineyards of the country: Odobeşti 
Coteşti, Panciu, Nicoreşti Husi and Cotnari. The most important varieties are yellow Odobeşti Zghihara 
of Huşi, Grasa de Cotnari, Frâncuşa, Feteasca Alba, Băbeasca Neagră, Feteasca Neagră, Tămâioasa 
Românească and Busuioaca of Bohotin. 

4. Transilvania holds the best quote given to Romanian vineyards, class B, and includes vineyards 
Tarnavelor Basin, Sebes and Mures Valley. It includes five vineyards: Aiud, Alba Iulia, Sebes-Apold, 
Lechita and Tarnave which produces high quality white wines, aromatic wines of "Muscat" and raw 
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material for sparkling wines. The most important varieties from Transylvania are Traminer Roz, 
Furmint and Rhin Riesling. 

1. Banat is the narrowest wine region of Romania, which covers the administrative territory of two 
counties in the southeast: Timis and Caras Severin. Here are produceddry or semi-dry, top quality red 
and white wines. In the two vineyards, Banat and Recas, are found varieties such as Feteasca Neagră, 
Feteasca Regală, Merlot, Cabernet Sauvignon, Pinot Noir, Roşe, Chardonnay, Sauvignon Blanc. 

5. The terraces of the Danube is a wine region founded on the sands and sandy soils of the Danube 
terraces, the terraces of Jiu, the basins of the river Călmăţui, Buzau and the plain of Bărăgan and it is 
represented by the vineyards Însuratei and Oltina. The delimitationof this region begins in the 
southwest of Oltenia, continue with the sands located along the Danube, the left sands of Jiu, the 
southern of Dobrogea and it ends on the plain Bărăgan. Currently, this region is specialized in 
producing dry  and semi-dry white and red wines of superior quality. Here are cultivated varieties such 
Burgund Mare, Feteasca Alba, Feteasca Regală, Merlot, Sauvignon, Pinot Noir and Riesling Italian. 

6. Muntenia and Oltenia. This region stretches from west to east along the Southern Sub-Carpathians, 
including the southwest of Oltenia, the Severin vineyards, the vineyard of Segarcea, the Piedmont 
Plateau, the terraces of Olt, the hills of Arges and the hills  of Buzau and includes 9 vineyards: 
Mehedinti, Banu Mărăcine , Segarcea, Sâmbureşti, Drăgăşani, Ştefăneşti, Dealu Mare, Cernatesti and 
Pietroasele. This region is specialized in producing  rosé, red, dry, semi-dry or semi-sweet wines, of 
superior quality, here being cultivating varieties like Feteasca Neagră, Negru de Drăgăşani, Novac, 
Merlot, Cabernet Sauvignon, Pinot Noir, Feteasca Regală, Pinot Gris, Riesling Italian, Sauvignon, 
Tămâioasa Românească, Crâmpoşie and Muscat Ottonel. 

 
4.The Dealu Mare Vineyard (O.C.D. Dealu Mare) 
 
         Dealu Mare is known as the "home of red wines", as one of the most important in Muntenia, with strong 
traditions regarding studies in wine. It is situated at 60 km northeast of Bucharest and 111 km 
southeast of Brasov, tourist centers with special importance, while being on the same parallel to the vineyards 
of Tuscana and Bordeaux, which offers ideal conditions for the practice of wine tourism. 
 
Wine patrimony 
 
         Dealu Mare takes place on territories of Prahova and Buzau, on a total area of 12327 ha, 78.2% of this area 
is the areas planted with noble varieties (61% noble red, 39% white noble) - Table 2. The surface for the 
premium wines with designation of origin (OCD) and wines with geographical indication (GI) represents 14.7% 
of the noble grapevines, while the area under vines for wine production of "Other wines" means 85.3%. 
 

Table no. 2. Dealu Mare vinery - areas planted with noble vines, by administrative units (2012) 

County 
Area planted with 
noble vines (ha) 

From which 
white 

variety (ha) 

OCD 
(ha) 

From which 
white 

variety (ha) 
GI (ha) 

From which 
white variety 

(ha) 

Prahova 6 867 2 258 1 217 393 12 6 

Buzău 2 770 1 507 146 49 19 13 

TOTAL Podgoria 
Dealu Mare 

9 637 3 765 1 363 442 31 19 

Source: Asociația Producătorilor și Exportatorilor de Vinuri din România (APEV) 

Wine Production 
 
         In 2013, the area under wine grape varieties in Prahova County was 7502 ha, of which 6807 ha were 
planted with 11 varieties of noble wine grapes, and 695 ha were young vineyards. The highest percentage 
returns to Merlot, with 2,300 ha (33.8% of total), Feteasca Alba - 894 ha (13.1%) and Royal Feteasca 769 ha - 
11.3%.  
         The good climatic conditions of 2013 have contributed to production of grapes from noble varieties, in 
Prahova of 53,091 tons and total wine production of noble varieties totaled around 122,484 hectoliters at the end 
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of 2013. Red wines are the stars of Prahova county and last year, the barrels were filled with a quantity of 62 
247 hectoliters, of which 33 608 hectoliters were wines with designation of origin (OCD) and 12.420 hl wines 
with Geographical Indication (GI) [8].  
         The production of white wines from Prahova County was 51,443 hectoliters last year, almost half of which 
(24 638 hl) were OCD wines and 12,585 hl GI wines, and the rosé wine production obtained last year was 8,800 
hl, in which OCD wines - 6,000 hectoliters and GI wines - 2,800 hectoliters [14]. 

 
Table no. 3. Noble wine production in Romania and in Dealu Mare in 2012 (hl) 

 

Total 

noble 
wine 

White wine Rosé wine Red wine 

Total OCD GI Total OCD GI Total OCD GI 

România 2 004 660 1 368 614 222 428 179 176 28 945 18 163 3 248 607 100 106 543 99 598 

Dealu 
Mare 

325 441 168 859 3 558 1 919 5 978 4 814 1 021 150 602 7 107 6 702 

Dealu 
Mare (%)  

16,2 12,3 1,6 1,07 20,7 26,5 31,4 24,8 6,7 6,7 

Source: Asociația Producătorilor și Exportatorilor de Vinuri din România (APEV) 

         In the center of this vineyard (Valea Valea Călugărească, Urlati, Ceptura, Vadu Sapat, Tohani, Sahateni, 
Breaza, Pietroasele, Zoresti) was produced 16.2% of the total production of noble wine to Romania, where red 
wine is predominant with 24.5%, followed by 20.7% rosé wine and white wine with 12.3% (Table 3). 
 
Dealu Mare Wine Route 
 
         In this area there are two roads:  the Wine Road in Prahova and the Vineyard Road in Buzau, where there 
are 25 wineries, from which 23 are opened to tourists. There are 11 wineries in Prahova and 12 in Buzau; beside 
them, there are another three wine complex- Halewood Romania, Valea  Călugărească and Tohani - and two 
research units in viticulture and winemaking. 
         Thematic roads crossing from west to east, following the localities: Boldeşti Scăieni, Bucov Valea 
Călugărească, Vărbilău, Jercalai, Urlati, Ceptura, Mizil, Gura Vadului, Tohani (Prahova county) and Sahateni, 
Năieni, Breaza, Bădeni, Pietroasele,Merei, Zoresti and Vernesti (Buzau County). 
         These two thematic routes cross the most beautiful vineyard of Dealu Mare area, offering the tourists the 
opportunity to try wines and traditional dishes, but also to admire the landscapes of vineyards. 
         To assess accurately the state of tourism in the region, Dealu Mare winery has conducted a study involving 
22 producers of wine, or 73.3% of total wine producer members (30). This research, conducted from May to 
June 2013, resulted in the following: 
- Season visitation - are recorded throughout the year, with a greater frequency of visitation fall - 36.4%, 
summer - 31.8%, spring - 22.7%, winter - 9.1%. 
- Length of Visit - may vary by destination for various reasons such as destination or activities, but  50% of 
respondents preferred 1 day, 27.3% preferred 2 days and 22.7% longer than 2 days. 
- Component group - guests prefer to travel alone - 18.2%, with a group - 13.6%, with a group of tourists 
experienced in wine tourism - 13.6% and 54.6% (the majority) is undecided, fact that actually positions the wine 
tourism in an early stage of its evolution. 
- Accommodation and catering - a proof that the wine does not harmonize with the culinary art of those 
interviewed is the answer to the question whether visitors have benefited from accommodation and catering in 
Dealu Mare region, namely yes - 45.5% and not - 54.5%. This can be a problem created by the low number of 
restaurants, the limited offer of quality kitchens, the nonexistence of the known regional products beside the 
wine etc. 
- Other activities - in terms of approval, 45.5% visited other objectives in the region, 50% sometimes visited, 
and the remaining 5% gave a negative answer, which explains short-term stays in the region. 
 
Wine cellars in Dealu Mare vineyard 
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          In Dealu Mare vineyard we find 25 wineries, including wineries open to tourists - 23. These are: Crama 
Seciu, Conacul Urlățeanu, Crama Basilescu, Cramele Bolgiu and Domeniile Dealu Mare in Urlați, SERVE, 
Rotenberg and Davino in Ceptura, Crama Vitis Metamorfosis in Vadu Săpat, Budureasca, Tohani, Licorna Wine 
House and Oenoterra in Gura Vadului, LacertA Winery, Crama Apostol, Crama Burducea, Crama Stanciu all 
from  Năeni, Domeniile Franco-Române and Domeniile Săhăteni, Crama Lupilor in Breaza, Crama Dragu in 
Bădeni, Research Station Pietroasele, Crama la Butoaie and Crama Anton in Pietroasele, Crama Copaci in 
Izvoru Dulce, Crama Vinarte in Zorești [7]. 
         The emergence of the pensions in recent years show a growing interest in this type of tourism, but a 
disadvantage is the low comfort level, while most tourists prefer accommodation with a hGIh degree of comfort. 

As it can be seen, in the Dealu Mare area, it prevails hotels with a lower degree of comfort, of two stars,with 
50.9%,  while those with four stars have a value of just 8.5% (Table 4). 

      Table no. 4. Accommodation capacity in hotels by the degree of comfort (%) 
Number 

of 
hotels 

Number 
of beds 

Comfort degree 

4 stars 3 stars 2 stars Unclassified 

10 550 8.5 33.7 50.9 6.9 

Source: Nedelcu A. (2014) 

Regarding pensions, the most widespread are those with a medium degree of comfort, those with three-
daisies, with 51.2% and two daisies, with 43.1%, while those classified with a daisy can be found in a small 
number, of only 5.7%. (Table 5) 

    Table no. 5. Accommodation capacity in pensions by the degree of comfort (%)  
Number 

of 
pensions 

Number 
of beds 

Comfort degree 

4 daisies 3 daisies 2 daisies 1 daisy 

12 211 - 51.2 43.1 5.7 

Source: Nedelcu A. (2014). 

          To help increase the level of development of the wine tourism in the Dealu Mare area, it may be 
considered increasing both the number of structures of accommodation and the comfort offered, as well as the 
improvement and diversification of the system restoration and nutrition.In this area, the representative dishes for 
local cuisine are Bulz, sheep pastrami, stuffed pork, fish brine or sweet bread, accompanied by Dealu Mare wine 
and plum brandy. 
          Dealu Mare area is rich in terms of opportunities for recreation, so guests can go hiking in Campina on the 
route Muscel-Şotriile-Voila, passing through recreational area Fountain with cherries and the forest Voila with 
the Ştirbei Palace in Cornu Cornu. Another option is the cycling tourism that can be practiced on the Wine 
Road, the route starts from Ghighiu, passing Ciolanu monastery, then through vineyards and hills of Seciu, 
Urlati, Ceptura, Tohani, Naeni, Sahateni, Pietroasele, Merei and Sarata Monteoru. Tourists can practice aviation 
sports on the aerodromes Strejnic, Băneşti and Şirna, riding on the Voievozilor Road in the areas Gorgota-
Potigrafu, Comarnic or visiting various historical or cultural objectives in this area. 
         However, tourists can perform courses of treatment with salt water at the ancient swimming pool in 
Sarata-Monteoru, located at 20 km from Buzau. The sludge from this resort are used to treat musculoskeletal, 
gynecological disorders, gastrointestinal and hepatobiliary affections. 
         The diversification of the recreational opportunities can contribute both to increasing the number of days 
per season, as well as to increasing the consumption of food, beverages and services offered in the area, so we 
could see an increase in economic efficiency and prosperity in communities of growers. Therefore, an increase 
due to the entertainment diversification may result in an indirect way, to the economic growth of the region 
Dealu Mare. 
 
Halewood Cellars – origins and philosophy 

          Halewood International was founded in 1978 by John E. Halewood and soon became the largest 
independent company of alcoholic beverages in the UK. It started to import wine in Romania in 1987, following 
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to the close collaboration with Dan Muntean, and ten years later the two became the founders of the biggest 
Romanian company in the UK, Halewood Romania [15]. 
Halewood Romania is the largest exporter of bottled wines from Romania and one of the largest producers 
of quality wines, with four wineries in Dealu Mare (Tohani, Valea Călugărească, Urlateanu and Ploiesti), one 
in Sebes and one in the vineyard Murfatlar. In addition to them, it also owns the Rhein Azuga 
Cellars, founded in 1892, which continues the tradition of producing sparkling wines, the traditionally wine 
fermentation in the bottle [16]. 
         Besides the winery and bottling lines, in Ploiesti are both of the corporate headquarters and warehouses of 
materials and finished products with a capacity of more than 1 million bottles. Moreover, from the development 
strategy on medium and long term, it has been part the opening of new Winery Outlet stores in the last years, in 
the most attractive cities in Romania, Bucharest, Brasov, Azuga, Targoviste, Urlaţi, Sinaia, Sibiu, Constanta, 
Pitesti or Nistoresti. Halewood Group owns more than 350 hectares of vineyards planted in 2002-2009, with an 
investment of over 7 million euros [17]. 
         Among the major brands of Halewood Romania holds Halewood, 
Prahova Valley, Byzantium, Cherry Tree Hill  and Single Vineyard Selection. The Halewood wines, wines of the 
highest quality, are valued annually at international competitionsbeing among the most beloved local varieties. 
 
Rhein Azuga Cellars – Pension Rhein 1892 
 
           Cellars "Rhein" Azuga are a rarity for the market in Romania, being built on the surface and having walls 
of over 1.20 m thick. The cellars were founded in 1892 and are the work of a German family established over 
500 years ago in Braşov, who purchased land in Azuga. This land belonged, then, to the estate of King Charles I 
[18]. 

These cellars have been recognized in the interwar period as "Supplier of the Royal Court" of Romania. 
Currently, they are the oldest sparkling wine producing location in the traditional method, becoming in 2006 the 
"Supplier of His Majesty King Michael I", quality received for the sparkling wines, and since 2009 has become 
the official provider for the same wines [19]. 

Rhein Guesthouse has 15 rooms and two lounges with capacity of serving 90 people. The rooms are 
suggestively named after grape varieties, and are arranged in three different bodies of the buildings, offering a 
spectacular view over the 2 ha park. 
 
The Mansion Urlateanu 
 
          The Mansion Urlateanu is an old manor house located in the hilltop of Dealul Mare in the town Urlaţi. 
This mansion belonged to Urlateanu family, a family of landowners and chancellors, “dragatori” of the Royal 
House of Tara Romaneasca, which was built in 1922 in the Brâncoveanu style. The mansion has an underground 
cellar, built on three levels, where the wine is aged in oak barrels.  
          At the end of 1999, Halewood Romania decides the restitution of the mansion and cellar, wanting to fully 
explore the charm of liquid gold, being aswell the first winery offering visitation posibilities to people. 
Currently, Urlateanu mansion can accommodate events of one day. They cannot provide accomomodation to 
visitors, but in the near future, it will also have hotel utility.  
         The visits can be arranged with advance reservation, for groups of minimum 6 and maximum 90 people. 
The restaurant with its own kitchen, cover the dining menus for 60 people and 90 seats for serving buffet. The 
capacity of the parking area is of 25 cars or two buses with 50 seats. 
         At the cellar of the Mansion Urlateanu you can taste white, rose and red, dry, semi-dry, semisweet and 
sweet wine, which can also be purchased at prices of producer and importer. The oldest wine in the cellar is 
Cherry Tree Hill, and the recommended years are 2009, 2010, 2011 and 2012 [20]. 
 
5.Conclusions 

            The location is close to either Bucharest or Brasov, Bucharest availability from international airports, 
tourist potential, and favorable climatic conditions are some of the elements that enable commercialization of 
wine tourism in Dealu Mare. 
          The promotion of the tourist areas can be done by various methods, among which we can mention the 
conduct of festivals and events, investment in wineries and wine potential areas in accommodation with a high 
degree of comfort and traditional cuisine and high quality catering, achievement of offers (as was done in 
Prahova, on the Wine Road, by APDT Prahova), investment in infrastructure to facilitate access to this area, the 
development of recreational programs to arouse visitors' interest, promoting cyclotouristic routes, and not at 
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least, investments which increase the quality of the product itself and the production process. 
           The Dealu Mare area remains an area based on the combination of agriculture and tourism, but can also 
become an important landmark in the development of local and regional susteinability, as did the other major 
EU countries such as France, Italy, Spain and Germany. As a result of considerable investment in the wine 
tourism, significant benefits can be achieved for the settlements of Dealu Mare area, helping to the economic 
development by meeting the needs of residents and especially the preservation of natural and cultural 
environment. 
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