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Abstract 

This paper aims to present several aspects of the behavior of the Romanian townspeople in the recent years, on 
the occasion of the winter holidays. 

I made an indirect research, based on secondary data sources. Many sources I used are from past years. 
Sometimes, the secondary sources can provide very valuable data at a national level. 

The most important Romanian holidays are the winter ones (Saint Nicholas, Christmas, New Year's Eve). There 
are also other winter holidays, but of lesser importance.  

The Romanians are traditionalists; they cherish the winter holidays and the family.  
Giving holiday gifts (sweets, clothing, footwear, perfumes, cosmetics, toys) to family members and to close 

relatives is a feature of Romanian townspeople behavior during the main winter holidays. 
Most Romanian townspeople spend the winter holidays at home or at friends.  
During the economic crisis, reduction of costs included also the expenses intended for winter holidays. 
Changes in the behavior of Romanian tourists, due to the economic crisis, included especially the reduction in the 

number of holidays, the reduction of the duration of the holiday, avoidance of foreign destinations.  
This paper does not refer to all the aspects of the purchasing behavior or consumption of the Romanians 

townspeople on the occasion of winter holidays, but only to some aspects. 
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Introduction 
This paper aims at presenting several aspects of the behavior of the Romanian townspeople in the recent years, on 

the occasion of the winter holidays. 
Consumer behavior is complex and influenced by a variety of factors. One factor that influence the consumer 

behavior is the culture - complex concept that has many sides, including: traditions, holidays, religion [9].  
The influences of culture on the behavior of the Romanians are on several plans. For example, because most of the 

Romanians are Christian Orthodox, the most important religious holidays are Christmas and Easter, with traditions 
relating to them, and with certain habits of purchase and consumption. 
The most important Romanian holidays are considered to be the winter ones. 

I made an indirect research, based on secondary data sources (published results of several surveys, statistical data, 
articles, books).  

Sometimes, the secondary sources can provide extremely useful data and at a national level. 
Many sources I used are from recent years. 
Among the most precious sources used are included the results from several surveys, conducted by three authors: 

MEDNET Marketing Research Center (2013, 2014, 2015); Reveal Marketing Research (2013, 2014); GKI Digital 
(2015). 

It is worthing noted that almost all surveys were conducted on representative samples at national level, for the 
urban area. Another survey, from October 2015, belongs to GKI Digital, on a sample probably in large part from urban 
area [4].  

I aimed, on the one hand, the data to be in the most recent years and, on the other hand, to be especially 
representative data at the national level (unfortunately, the data available often only for urban area, not for the whole 
country). 
 
1.Research methods of consumer behavior 
 

There are two ways of consumer behavior research: indirect research (office research) and direct research (field 
research) [2].  
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1.1.Indirect research 
  

The indirect research is based on secondary sources of data, especially on statistical sources, on the internet, 
printed media, previous studies, etc. 

The indirect research has the following advantages: 
-it is relatively easy to achieve;  
-is useful when direct information is lacking; 
-it can be done relatively easy even by non-specialists; 
-leads to lower cost, compared with the direct studies. 

In the same time, the indirect research also has some disadvantages: 
-Sometimes the information is not very recent; 
-The used sources are not always reliable; 
-It does not explains the mechanisms that determine buyer’s behavior (i.e does not explain the reasons for purchasing or 
not purchasing). 
 
1.2.Direct research  

 
As its name indicates, it provides information directly from buyers or consumers. 

Direct research has as advantages:  
-ensures the information coming directly from consumers;  
-provide "fresh"information; 
-explains the mechanisms which determine the behavior of the consumer, explains the behavioral processes. 

Among the disadvantages of direct research are included:  
-the costs of accomplishment are higher, compared to indirect research;  
-requires more time. 
-requires the existence of the specialists 

Both methods have advantages and disadvantages, so that often must be used in combination. In some cases (for 
example, explaining the causes of behavior), indirect research may not be applied; therefore, direct research is used. 
There are situations when it is sufficient only the indirect research. 
 
2.Some recent issues on the behavior of the Romanians townspeople during the winter 
holidays 

 
The most important and most anticipated Romanian holidays are the winter ones [24].  
The period of the winter holidays is controversial. There are sources which show that the winter holidays start on 

December 25 until January 6 [24] and others that show it starts from November 15 [11]. 
Controversy exists also about the origin and significance of some of these holidays. What is sure is that the winter 

holidays are the most important Romanian holidays. 
 
2.1.The main winter holidays 

 
The main winter holiday for the Romanian townspeople are: Saint Nicholas, Christmas, New Year's Eve. 
There are other winter holidays, but of lesser importance (such as St. Ignatius on December 20th, which is linked 

to Romanian tradition of pig slaughtering). 
Also, there are some regional differences in terms of customs and traditions of winter [8].  

Saint Nicholas 
Saint Nicholas, celebrated on December 6th, is one of the most popular saints of Christendom, his name being 

linked to generosity and compassion, but also to the gifts brought to the children. 
The Romanian townspeople majority (at least 80% in 2014-2015) are buying gifts for Saint Nicholas. The gifts 

purchased on this occasion are especially sweets, toys, garments, footwear, cosmetics, fruits [16], [18].  
Christmas 

The feast of Christmas, dedicated to the Birth of Jesus Christ, is the greatest religious holiday of the year in 
Romania [1].  

The Christmas tree is currently specific to the celebration of Christmas in Romania, although it has entered 
relatively recently at us; it has even been the object of controversy and disproofs [3].  

More than half of the Romanian townspeople did not buy a natural Christmas tree, especially because they already 
had an artificial tree. The proportion is valid for each of the years 2013, 2014, 2015 according to the MedNet studies. 

It is worthing noted here that, although they did not bought, they had a Christmas Tree; so they have not given 
up on the tree, but they don't buy a tree every year. 
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New Year's Eve 
The transition into the New Year, i.e. December 31th/January 1st, is one of 

the traditional celebrations throughout Romania. Its existence is due to the Christian Orthodox calendar. 
According to the MedNet studies, the overwhelming majority of the surveyed urban citizens chose to spend the 

New Year's Eve in the country. This is probably the effect of several factors: tradition, purchasing power, economic 
crisis. 

Most Romanians spend New Year's Eve at home or at friends, less in resorts, restaurants, clubs. Most people 
spend their New Year's Eve with the family and the friends.  
 
2.2. Holiday gifts 
 

Giving holiday gifts is a feature of Romanian townspeople behavior during the main winter holidays. 
Most of the Romanian townspeople offers gifts during these holidays. The figures indicated by the surveys 

express some differences between authors (resulting minimum proportion being of 70% or 90%) [7], [15], [17], [19].  
The gifts during these holidays are designed especially to the family members, according to the MEDNET [15], 

[17], [19] and to close relatives, according to the GKI Digital [4] 
These aspects are not surprising, because the Romanians put a price on values like stability and tradition, and the 

holidays and family are two of the coordinates related to the idea of stability [6].  
The offered gifts for the holidays include especially sweets, clothing, footwear, perfumes, cosmetics, toys. 
 Reveal Marketing Research study conducted before the winter holidays 2014 shows that there are some some 

gender differences in the types of gifts offered:  
-women will give in particular: children's toys, women's clothing and men's clothing 
-men will give in particular: children's toys and women's clothing, electronics [5]. 

 
2.3. The influence of the crisis on the winter holidays 
 

The economic crisis has influenced the winter holidays in many ways: on the size of the budget allocated to winter 
holidays, on the structure of expenditure, as changes in behavior [10].  

Reduction of costs included also the expenses intended for winter holidays. For example, the budget allocated by 
the Romanian townspeople to the winter holidays was lower by over a third in 2012 compared to 2011 [13].  

From the budget allocated to winter holidays, a large part is the budget allocated for the Christmas and New 
Year's Eve. In the period 2009-2015, it had the lowest values in the years in which it felt the most the effect of the 
economic crisis (2010, 2011) [17]. 

Changes in the behavior of Romanian tourists, due to the economic crisis, included especially the reduction in the 
number of holidays and the reduction of the duration of the holiday [12].  

At the same time, the statistical data clearly show that the Romanian tourists have been targeted in greater 
proportion in the years of the crisis to domestic destinations and not to the external ones. 
 

Table no. 1 The structure of trips for holidays and business in the country and abroad (%) 
Destination 2007 2008 2009 2010 2011 2012 2013 
In the country 91,3 91,4 93 93,5 93 95 93,9 
Abroad 8,7 8,6 7 6,5 7 5 6,1 

(Source: Romanian Statistical Yearbook 2009, p. 962, p. 964; Romanian Statistical Yearbook 2011, p. 622, p. 624; 
Romanian Statistical Yearbook 2013, p. 612, p. 614; Romanian Statistical Yearbook 2014, p. 638, p. 640).  
 

The structure of the trips shows a decrease in the proportion of trips abroad in almost all the years.   
 
3.Conclusions 

 
The purchase and consumption behaviour of the Romanians, during the winter holidays, is complex. I 

presented only a few aspects of it. The subject is so vast that there are certainly many other implications, which can be 
studied in detail in larger papers.  

The Romanians are traditionalists; they cherish the winter holidays, the stability, the family.  
The most important winter holidays for the Romanian townspeople are: Saint Nicholas, Christmas, New Year's 

Eve. 
Most of the Romanian townspeople offers gifts during the winter holidays (especially sweets, clothing, footwear, 

perfumes, cosmetics, toys, designed especially to the family members). 
Romanian townspeople have Christmas tree, specific to Christmas feast but it is not necessarily a natural tree. 

Much of the Romanian townspeople do not buy Christmas tree every year. 
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Most Romanian townspeople spend the New Year's Eve at home, with family or with friends, as in fact the other 
winter holidays. 

Probably some of the conclusions are valid for rural areas as well, but it's hard to say which is the reality in the 
absence of representative information sources for the rural environment. Perhaps there are common traits with the 
urban area. 
 
4.Limits of this paper 
 

I mention that there are some limits to this paper.  
Because the topic is very complex, the paper does not refer to all the aspects of the purchasing behavior or 

consumption of the Romanians townspeople on the occasion of winter holidays, but only to some aspects. In my 
opinion, such a subject can be approached in more detail in a larger paper (like phd. thesis or research project). Only 
the fact that there are several dimensions of behavior (actual behaviors, opinions, motivations, etc.) shows the 
complexity of the subject. This paper is focused more on the actual behaviours. 

The access to the results of the surveys was limited to the press releases of the polling companies. 
I have not had the relevant data also for rural area, as already mentioned. Almost all the studies at whose partial 

results I had access were only refferring to the urban area. 
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