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Abstract 

The paper „Analysis of consumption expenditure in Romania, period 2009-2015” is highlighting a very 

important phenomenon for the Romanian economy, consumption. The financial and economic crisis determined a 

change in the income repartition for the basic products and services. The most influent stimulus at which the Romanian 

consumers are deciding a product acquisition is the price, therefore they were migrating to product segments with low 

prices, the quality of life being on a decreasing trend.  

The level of alimentary products consumption depends in a big extent on the macroeconomic policies, that 

through numerous leverages is influencing the population consumption behavior. From these leverages we may 

document the income policy, loan policy, monetary and exchange rate policies, social assistance policy, etc. 
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1. Introduction 
 

Consumption represents a fundamental economic concept alongside of production and 

investment. There are several ways to approach this concept. 

J. M. Keynes asserted in the article "General theory of employment, interest and money": 

"Income (Y) produced by resources owners is intended for consumption (C) and savings (S)." [3]. 

Starting from this statement, the population, as decision makers, must analyze as rational as 

possible the way in which they are splitting the available income in consumption expenses, but also 

for savings.  

Looked in another dimension than the economic one, consumption means to satisfy a 

personal need by „destroying” a quantity from a product.  

Another meaning given to consumption could come from an analysis of the role played on 

the population, therefore it becomes an instrument for measuring the quality of life. For better 

understanding the entire dimension of consumption, much more extended that goes over the 

boundaries of household consumption, the notion of „extended population consumption” has been 

introduced. „The extended population consumption is equal to the sum of final resident households 

and the final un-sold consumption of public and private administrations, i.e.: health, social and 

recreation, cultural and sports activities”. [1] 

Is natural to think at consumption as at an expense. Therefore, consumption represents the 

ensemble of expenses made for buying the goods that are satisfying the consumer needs in a given 

period of time. „We should not mix total population expenses with the consumption expenses. […] 

These are including: 

 Expenses for buying alimentary products, non-alimentary merchandises and services 

payments; 
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 The equivalent of free or discounted products from economic agents; 

 The equivalent of agricultural products (alimentary and non-alimentary) from own 

resources.” [1] 

There are numerous features [2] that are characterizing consumption: 

 Consumption is intended for satisfying personal, material or spiritual needs- therefore it 

reflects the final scope of production process; 

 Goods and services utility is determined by consumption, therefore is offering the right 

place of production factors for their contribution to national product; 

 Between consumption and production is established a direct link, either if is a stimulus 

or an inhibitor; 

 The way in which the work contribution is influencing production is established by 

consumption.  

 

2. Expenses for alimentary, non-alimentary and services consumption  
 

The population expense evolution is different from a year to another, being strongly chained 

to population income level.  

The main destinations for expenses done by households are the alimentary and non-

alimentary products, services and transfers to public and private administration and to social 

insurance budgets, as taxes, contributions, payments, but also to cover needs related to self-

production (food for animals/birds, paying the labor inside the household, products for sowing, vet 

services, etc.). The investment expenses for buying or constructing houses, land acquisition, shares 

acquisition, etc. are representing a small share from the total household expenses.  

The evolution of total household expenses by category is represented in the next table: 

 

Table 1. Structure of total household expenses in the period 2009 – 2015 (%) 
Years 2009 2010 2011 2012 2013 2014 2015 

Expenses for alimentary products 
and drinks 

 

22,3 

 

22,1 

 

21,8 

 

22,4 

 

22,5 

 

21,7 

 

21,5 

Expenses for non-alimentary 
products 

22,2 22,1 21,1 21,4 21,4 21,8 22,8 

Services payments 17,8 18,2 17,6 18,0 18,3 19,1 19,5 

Investments expenses 1,3 1,5 0,8 0,5 0,6 0,6 0,7 

Production expenses 1,2 1,1 1,1 1,0 1,1 1,2 4,4 

Taxes, contributions, payments 16,2 15,7 16,1 16,3 16,6 16,7 19,0 

The equivalent of agricultural 
products consumption from own 

resources 

15,5 

 

15,9 

 

18,2 

 

17,3 

 

16,3 

 

15,6 12,2 

Source: Statistical yearbook 2009-2015 

 

Between 2009 and 2015, the expenses for alimentary products and drinks have the highest 

share in the household expense structure, being followed by expenses for non-alimentary products, 

services payment/ taxes, contributions. The lowest shares are for Investments expenses and 

production expenses.  

It can be easily noticed that the income fluctuation has a strong impact on consumer’s 

behavior. „Numbers are not lying. Even if we have more money in the pocket, the purchase power 

of a medium household is clearly inferior to the one from the period 2009-2010 and much lower 

than in 2008. In 2008, the average net salary was 1.282 lei. In 2010, even if the salary for the public 

sector employees has been cut by 25% and other reductions were applied on the private sector, the 

net salary reached the level of 1.477 lei. The years of economic growth determined an increase for 

the average net salary up to 1.650 lei in 2013. The average pension increased also, from 682 lei at 

the end of 2008 (the end of the economic boom) to 811 lei in December 2013. This triggered an 
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increase at household average level, from 1.917 lei at the end of 2008 and 2.186 lei at the end of 

2013. (the non-monetary incomes of a household in average increased also in the same period, but 

at a slower pace, from 401 to 439 lei)." [5] 

In the economic crisis context, being faced to a drop of real income value, consumers are 

reorienting the way of allocating it, a big part being for the day to day living. Therefore, if in the 

pre-crisis period the share of alimentary products and drinks expenses was low, today to these 

categories we are allocating a pretty big share.  

In the same context, households were spending more at the end of 2015 (19.5%) compared 

with 2009 (17.8%), but fluctuating along the analyzed period. 

An important category from the total population expenses is related to taxes and 

contributions payments. If in 2013 this category reached a level of 19% (increasing by 2.7 points vs 

2012 and by 2.8 points comparing with 2009), in 2010 we had the lowest share of 15.7%.  

The lowest shares are the ones for production expenses and the ones for investments. During 

the analyzed period, the investment expenses were dropping at 0.7% in 2015 (0.6 points lower vs 

2009), while the production expenses had a share of 4.4% from total in 2015 (3.2 points higher vs 

2009).  

In the analyzed period we can notice that the majority of population expenses were made for 

covering consumption and for covering the day to day living.  

In order to have a clear image on the expenses evolution in Romania, after 2009, we need to 

analyze the structure of total consumption expenses on the entire analyzed period. This situation is 

reflected in the below table.  

 

 

Table 2Structure of total household consumption expenses, in the period 2009-2015 (%) 
Consumption expenses 2009 2010 2011 2012 2013 2014 2015 

Aliments and non-alcoholic beverage 40,9 41,0 41,7 41,9 41,4 40,0 38,2 

Alcoholic beverage, tobacco 7,1 7,7 7,6 7,8 7,8 7,7 7,8 

Clothing and shoes 6,0 5,4 5,0 5,0 5,2 5,3 5,7 

House and furniture 20,4 20,6 20,3 20,5 20,6 21,2 22,1 

Health 4,5 4,5 4,7 4,3 4,5 4,6 4,9 

Transportation and communication 10,9 11,0 10,7 10,9 10,6 11,0 11,3 

Education, recreation and culture 5,3 4,7 4,7 4,4 4,6 5,0 4,4 

Hotels, coffee shops, restaurants 1,3 1,3 1,3 1,3 1,5 1,4 1,4 

Other products and services 3,6 3,8 4,0 3,9 3,8 3,8 4,2 

Source: Statistical yearbook 2009-2015 

 

Consumption expenses are the most important component of total expenses. We can split 

them in the following categories: agro-alimentary and non-alcoholic beverage; alcoholic beverage 

and tobacco, clothing and shoes; maintenance (house, water, electricity, gas and other 

combustibles); furniture, housing; health; transportation; phone (communication); recreation and 

culture; education; tourism (hotels and restaurants); other products and services.  

Based on the data form table 2 we can notice the fact that the highest share in the 

consumption expenses is for held by alimentary products and non-alcoholic beverages, this 

category having a positive trend in the period 2009-2012, reaching at the end of 2012 41.9% 

(1point higher vs 2009), and having a slight decrease starting with 2013, of 0.5 points, until a 

decrease of 3.7 points in 2015.  

On the second place, as a share in the total household consumption expenses, we have the 

expenses for housing and furniture. During the analyzed period these expenses, the trend was 

fluctuating, but reaching a peak in 2014 and 2015 (up to 22.1%).  

The transport and communications expenses are fluctuating cross the analyzed period. These 

fluctuations are positive in the first years of the analyzed period, reaching the maximum value of 
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11% in 2011. Year 2013 is showing their lowest share (10.6%), decrease triggered by the 

combustible prices increase. „The excise for gas increased from around 0,3 Euros/L. In 2006 to 

0.38 Euros/L. In 2013. In parallel, the diesel one increase also from 0.35 Euros/L. In 2006 to 0.35 

Euros/L. In 2013." [6] 

Regarding the communication, due to an increased number of purchased phones, that are 

today indispensable in our day to day life, we see a share increase of expenses in this category. „In 

2010, the share of smartphones in the overall mobile phone sales in Romania was less than 10%, 

and over 50% where under 50 Euros. But in 2011, the smartphone market increased to 600.000 

units, and in 2012 reached one million."[7] 

 

Figure 1. Structure of total household consumption expenses, in the period 2009-2015 (%) 

 
Source: Statistical yearbook 2009-2015, data from table 2 

 

Health expenses have a relatively constant value, and in 2015 they reached the highest value 

of the period, 4.9%. This increase is due to an emphasized ageing population increase. (Figure 1.) 

Thus, according to the National Institute of statistics, negative values of natural growth joint with 

those of the external migration balance, caused the population of the country to deteriorate during 

the period 2008-2011, with 114.8 thousand persons. Therefore, the age structure of the population 

is under the footprint of a process of demographic ageing, marked mainly by declining birth rate, 

which has increased the share of older population (60 years and over). 

As regards expenditure on alcoholic beverages and tobacco, they also recorded an uptrend on 

the whole period analyzed, reaching in 2013 at the value of 7.8% (increase of 0.6 percentage points 

relative to 2009). This increase was mainly due to the increase in Vice excise since 2007 "smokers 

have defaced the full impact of adhesion- caused by the gradual adoption of the minimum level of 

excising from the EU, the price of a pack of cigarettes increasing on average five to six times (from 

2.50-3 lei in 2006 at 13-15 lei at present). Some of them have used the „occasion” to quit smoking, 

but others failed. " [6] 

Paradoxically, although the purpose of the establishment of so-called "Vice tax", represented 

by the extra revenue from alcohol and tobacco, which is part of a package of laws of health reform, 

and the money from this is used for projects to improve the quality of health care in the public and 

for programs to control the consumption of alcohol and tobacco, was its diminishing. Despite these 

efforts, the share of these expenditures recorded an uptrend. Similarly, for tobacco, alcohol 

consumption had an upward trend. "Since the crisis, Romanians prove to be big vodka drinkers. A 

feature good to be exploited by producers and beverage importers. Vodka from import is the most 
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dynamic category. The volumes sold in 2013- 1.8 M liters- are with 62% higher than in 2009”. [8] 

The cigarette and alcoholic beverage consumption evolution looks to be a paradox because, even 

with an increase on the Vice tax, the consumption did not reduce as normally expected, but 

increased.  

Expenditure for school, culture and education shows a decreasing trend. Thus, in the context 

of the economic crisis these expenses are among the latest concerns of consumers, reaching a 

minimum share of 4.4% in 2012 (with a fall of 0.9 percentage points relative to 2009), followed by 

a slight increase in 2013 by 0.2 percentage points. The character of these expenses is given by the 

reduction of culture in Romania, by the number of persons who are following the upper education 

after finishing high schools.  

Trends in expenditure intended for this segment can have as many explanations that changes 

have taken place in the field of education. It lies in a permanent transformation, new legislation in 

the field of education, as well as the process of the restructuring of the national system of education 

led to the reorganization of the network of schools in Romania. From the data provided by the 

National Institute of statistics in the period of 2010-2013, as a result of the measures taken in the 

context of the reform of the national system of education, the number of schools decreased from 

7074, with 514 (6.8%) respectively. School population decreased, reaching the school 

year/university 2013/2014 to be with 9.4% lower than in the school year/university 2010/2011. 

Higher education, although is still extended, lies in an easy recourse, mainly because of the private 

sector. 

With regard to the expenses for food, one can observe an increase in the studied period, 

because Romanians are increasingly allocated more money in the budget for food consumption. 

Expenditures for food in the monthly budget of Romanians has increased over the past five years 

from 35.7% in 2009 to 36.2% in 2013. 

The share of food in total current expenditure of households, reveals the level of living of the 

population. In the context of the economic crisis, the way incomes are evolving is dictating the 

evolution of expenditure for alimentary products. Thus, in 2010 was recorded a decrease of 

monthly household incomes, that affected the expenses related to alimentary products (decrease of 

0.2 points vs 2009).  

Dispelling any suspicion of coincidence, this assumption can be verified also in the next 

years, when amid increasing total household monthly income we recorded a similar evolution of 

costs for these products. 

We note that, in the case of food consumption pattern of rural population, it is largely 

dependent on both agricultural productions obtained in their own garden, as well as the purchasing 

power of households in urban areas who purchase surplus food of farmer’s households. 

In the period 2009-2013, the share of alimentary products expenses in the total consumption 

expenditure has increased at the overall household level (in 2013 with 0.5 points vs 2009), but also 

differentiated by category of household.  

The urban specific consumption is pretty complex, aiming at 2 main aspects: the reduced 

purchasing power for the majority of urban population, which for satisfying their consumption need 

are recurring to the agricultural production of relatives that left in the rural areas; the tendency to 

quit some traditional Romanian products in the favor of new ones. In an era of speed, the 

population tends to accelerate the living mode, and the food consumption makes no exception. 

Even if not healthy, the population tends to replace traditional food with fast food one.  

In the analyzed period, the increase of expenses for alimentary products and for services in 

the total consumption expenditure was balanced by the decrease in share for the non-alimentary 

products.  

Thus, at overall household’s level, the expenses for non-alimentary products declined in 2013 

by 1.3 points comparing with 2009. Looking at household categories: employees allocated for these 

type of expenses less with 1.1 points, farmers less with 2.3 points, unemployed people less with 4.2 

points, being the most affected category, and finally, retired people with 1.1 points less. Even if 

decreasing, the highest share for non-alimentary products has been for farmers.  
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Regarding the expenses for services, we had an ascending evolution, thus, in 2013 we had an 

increase with 0.8 points comparing with 2009. Looking at household categories: employees 

allocated for these type of expenses more with 0.5 points, farmers more with 2.3 points, 

unemployed people more with 3.1 points, representing the biggest increase for this category, and 

retired people with 0.9 points more. The highest share for services expenses was recorded in the 

employee’s category.  

An important element that contributed to the increase of services expenses might be the 

increase in taxes for cars and houses, thus, persons with multiple properties must pay more for each 

of them. Also, the increase of prices for some (non) alimentary products, but also increased interest 

rates for loans influenced the services expense trend.  

By analyzing the average yearly consumption, we can notice that the Romanian population is 

consuming especially potatoes, vegetables and fruits, all of them having a positive trend in the 

analyzed period.  

„Today, more than half of household incomes are allocated for buying food and beverage. On 

the other side, consumers migrated to less expensive products.” [9] 

Not only the income has a strong impact on population’s consumption, but also the 

purchasing power, a strong impact being triggered by prices. The Romanian economy faced major 

imbalances caused by inflation. Despite the significant decline in economic activity recorded in the 

reviewed period, inflation has had a particularly persistent character generated largely by market 

shocks, both domestic and international, as well as by the rise in oil prices and raw materials, or 

changes of fiscal nature and the evolution of the exchange rate. 

Decreases in consumption were recorded for the following food products: sugar, milk, fish 

and fish products, fresh meat and eggs. This consumption evolution is triggered by the increase of 

base products prices. „The fridges of Romanians are already feeling that- an average family was 

affording last year to buy, from the monthly incomes, 415 kg of pork meat, with 25 kg less than in 

2010 (the peak of the crisis), and with 52 kg less than in 2008. Or 176 kg of caw cheese, with 13 kg 

lower than in 2010 and 40 kg lower than in 2008." [10] 

The biggest decrease of population consumption in Romania in the analyzed period is 

recorded for fresh meat. Thus, if in 2009 was recorded an average annual consumption of 71.2 kg 

of fresh meat per capita, at the end of 2013 this was reaching at 57.5 kg. According to the National 

Institute of Statistics in Romania, the meat and meat products consumption is relatively low 

compared with the standards from developed countries. The average monthly consumption for 

fresh meat per person was 3.2 kg in 2013. Together with the meat products, this is at a level of 4.2 

kg per month, which equates to a yearly average consumption of 50 kg per person.  

One of the products with positive evolution is the potatoes, recording an increase from 98.1 

kg in 2009 to 103 kg per inhabitant in 2013.  

 

3. Conclusions 
 

The behavior of individuals depends not only on their needs, the price of the goods or 

services, but also on the level of disposable incomes, which are the base support for both 

consumption and savings. 

The main expenses incurred by households are intended for the purchase of food, non-food 

goods, services and transfers to private and public administration and the social security budgets in 

the form of taxes, contributions, membership fees, as well as covering needs related to household 

production (animal feed and poultry production, payment for labor, household products, veterinary 

services for sowing, etc.). 

The population expenditure evolution is different from year to year, the change being closely 

related to the modification of the income of the population.  

Population income includes both the volume of money from various sources (including 

falling wages, individual activities, scholarships, unemployment benefit, etc.); the value of goods 
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and services purchased from traders with either a reduction in price, or free of charge and the value 

of agricultural products consumed, produced by own resources. 

Economic and financial crisis along with the austerity measures have led to a fluctuation in 

income in the period under review, 2009-2015; being represented by a decrease in revenues in 2010 

followed by an upward trend in the period 2011-2015. 

The decrease felt stronger as the national currency lost value, and the inflation rate was 

increasing. The main cause of population income decrease is the 25% reduction from the brut base 

salary for many people from the public sector; the salary being the main source for the population 

income, with a share between 50.9% and 51.2% in the analyzed period. Therefore, the most 

affected category is represented by the public employees.  

The positive trend from 2011-2015 is triggered mainly by the increase of net investments in 

Romania, but also by the partial recoveries in 2011 of public salaries.  

According to data from Statistical Yearbook 2014, a big negative point for the period 2009-

2013 is the incidence of long-term unemployment (the share of long-term unemployed people in 

total unemployed people). Moreover, the rate of available work places, indicator that highlights the 

availability of work force demand on the labor market is marking the lowest values, as an effect of 

the financial crisis.  

From the total income pieces inside a household, the ones with a positive trend are: 

agricultural incomes and the value equivalent for products consumed from own resources.  

The negative economic situation is reflected also in the case of durable goods purchases 

(appliances, TVs, fridges and freezers, gas cookers, etc.). Thus, if during peak economic periods 

buying these products is on an uptrend, with the onset of the economic crisis, with a decline in 

revenue and tightening credit conditions by banks, the trend started to fluctuate. In 2010 we can 

observe a decrease in possession of appliances, refrigerators and freezers and a constant level for 

cars. This year's increases were recorded from TV sets, refrigerators, cookers, washing machines 

and vacuum cleaners. 

The signs of economic stability were noticed since the second half of 2012, where the 

population was a net lender for the banking system, and the possession of goods for that year was 

on an uptrend, the fastest growing group of products being TVs. Therefore, despite the difficulties 

encountered in the analyzed period, Romanian consumers are increasing their belongings, this trend 

being influenced by the economic stability reached in the period 2012-2015.  

In addition to the major destinations of the expenditure incurred by the consumer, are also 

included expenditure on investment, such as purchase or construction of housing, purchase of land, 

purchase of shares, etc. 

Part of our analysis was highlighting the fact that during the economic crisis, being 

confronted with a decrease of real income value, consumers are changing the way of allocating 

their budgets, a big part being focused on the day to day living, i.e. purchase of food and beverage. 

Also an important share is held by services, but also tax payments. The lowest shares are for 

production expenses and for investments.  

We can notice that the majority of population expenses has been routed to cover 

consumption, for the day to day living. In the period 2009-2015, the share of expenses for 

alimentary products in the total consumption expenses increased cross households. The biggest 

share is recorded for the farmers. The share level may be explained through the fact that in the 

category of alimentary products expenses are included the ones for direct consumption, but also for 

storage, processing or for fodder consumption.  

On the second place, as a share in the total household consumption expenses, we can find the 

expenses for housing and furniture. We can notice, that regardless of the economic crisis, this 

category continued to expand in the analyzed period.  

Along the leverages that are influencing the food consumption, we can document: the income 

policy, loan policy, monetary and exchange rate policies. Not only these elements have a big 

impact on consumption, but also the social or demographic factors.  
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