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Abstract 
Prices are the key points of transfer and interactions. Balance means knowing the real demand and adapting thier 

supply at its level and structure. 
In studying the prices, the knowledge of economic content and the mechanism of their formation in exchange 

process is a crucial prerequisites to accomplish the transition from theoretical foundations to practical foundations of 
concrete modalities, of pricing techniques. 

If demand can assimilate the production of considered enterprises, then the manufacturer is concerned to determine 
that level of production for which will get maximum profit, profitability threshold, elasticity of supply compared with the 
price, to choose the best outlet. Price depends on the intersection of demand and supply. 
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1. Introduction 

Each organization develops its plan, establish its selling prices, free manages its capital (funds), 
takes decisions on the use of appropriations and on intern and international exchanges. The realtion 
with the state is achieved through taxes. 

Public enterprises have financial autonomy. Prices are also freely set by enterprises in the 
context of financial autonomy. 

Elucidation of content price problem needs to address value as an abstract size, which can be 
explained both objectively defined by the inherent characteristics of a considered good obtained 
through work, but also though relations between producer and consumer of goods, between the last 
and the material object of good and the relations between them with the public power, as 
representative of the whole society. 

 
2. The market and its development paths 
The existence of prices is related to the exchange market, the market being the sine qua non 

condition of price formation. Defining the role of the market, its functioning must be performed 
relating to the impact of forecasting and property type (public, private or cooperative). 

Thus, the economy as a whole may be: exclusive market, planned or mixed. Essential for the 
"market" economy are: 

1. the existence of economic units, independent of each other; 
2. direct link of sale-buy between them; 
3. the existence of free of liberalized price.  
At microeconomic level, enterprise level, enterprises groups, branch level, the economy has in 

conditions of producers freedom (full autonomy), both characteristics of the market and forecast. 
According to the objective theory, the value is given by the work incorporated in products made 

and goods utility. The utility, being the satisfaction degree that the consumer can get given both the 
characteristics of the product as use value, and the amount of unit-value of use needed to ensure 
satisfaction, is the necessary condition of the value, although it does not constitute its size 
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In the exchange of goods it intervenes, in this way, the exchange value of useful things. It is 
given by the quantity of labor required for their production, on the one hand, and by technical – 
qualitative performance, importance and rarity, on the other hand[6]. 

The classic political economics pointed out that the work is te only real measure that can serve in 
assessing and comparing the value of all goods. It is the real (natural) price, and the amount of money 
defines the nominal price of the commodity. 

But as in the sale price intervene elements of capital accumulation (profit, rent) and taxation, in 
reality there can be no precise relationships in the prices of natural goods and their contents expressed 
in labor costs, which are more complex[1]. 

According to the subjective theory of value, we rely on the estimate value (approximate), which 
man attaches to various goods desired, depending on their skills to meet consumer needs, quality and 
rarity, the difficulties of purchasing by the consumer (aăun M., Hartulari C., Badescu A.,, 2011). 

In exchange process, one of the partners expects (desires) less the act of sale-buy and it 
constrains the other to approach his price, achieving equalization of their work for a unit of the product 
concerned. 

Estimated average value becomes exchange value as appreciated size, expressed in the price or 
exchange condition. It can be seen that the proponents of the objective theory of value ranks on 
bidders position, on those who wish to cover the cost of expenses and to secure the profit, with the 
pretext of recovery the incorporated work and the supporters of the subjective theory of value ranks on 
the buyers position, appreciating the value of the exhange by the utility, rarity of product, but also the 
solvency of their demand. 

In appreciation of the exchange of goods, these elements are found in the freely expressed report 
between supply and demand. 

Prices are formed as a result of economic agents specific behavior, the way in which they 
manage to know better the good market, the "game rules" and how they use this knowledge in their 
own activity to secure net gains, sometimes even survival. In addressing the issue price content should 
be considered the complexity of economic phenomena they reflect, the interdependencies between 
branches, sub-branches, products, services, activities[2]. 

From this point of view we can say without hesitation that the price of each good or service is 
also the price of the others. Forming unit price of goods or services is not the result of measuring the 
isolated-based criteria or elements of judgment exclusively microeconomical, at economic agents level 
separately, but is the result of interaction, of influence confrontation of economic and social factors, 
which propagates across the network economic structure, from expenditure to revenue and from 
revenue in expenditure. Prices are the key points of these transformations and interactions. 

Such connections expressed by prices in this long process of economic interaction are called 
relative prices, defined by the ratio between the absolute (nominal prices) of goods from structures that 
are being compared. Natural relationship between the natural price and the market price is influenced 
by the market game, the supply-demand ratio, particularly by competition. Under this influence the 
market price, for the merchandise sold, may be higher or lower than the natural price level. 

From the point of view of supply-demand ratio, when the two sides are equal, the market price is 
at the level of the natural (real) price; when the demand is excess, the market price falls below the 
natural price; when demand is weak, the market price rises above the natural price. 

Fluctuations in the market price up or down determines the opposite results, with different 
amplitudes and thus determines appropriate guidance in the use of material, financial and human 
resources from producers, consumers and the state. Restoring balance requires knowledge of effective 
(real) demand and the adjustment of supply to its structure[5]. 
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Market price is influenced by the amount of money in circulation. Although money does not 
intervene in determining the exchange ratio, the price structure defined by relative prices, but they 
intervene in determining the absolute level of prices. Defining the price mechanism aims, firstly, the 
price system which works by interacting with other systems of the national economy and, secondly, 
the price formation process regularities continuously acting as specific part within social reproduction 
assembly on prices. 

The multitude of social reproduction phases, diversifying national economy sectors, the 
connections between business units, interna land external market, complex process of price formation 
value of goods defines the existence of prices as an autonomous mechanism. 

The systematic prices approach allows the identification of connections and interconnections 
between the price system and other components of national macro-economy, the production of 
material goods, productive and unproductive consumption, exports, imports, financial system, credit, 
currency[2]. 

Price system interacting with the basic components of the national economy can be traced in 
multiple aspects. In price system the heterogeneous elements of cost and net income turn in 
homogeneous size in terms of value in prices. 

The functioning of the autonomous mechanism of prices is characterized by the following: 
Ø Real reflection by prices of costs of production and sales of products and services, 

acknowledged within price formation process in the market; 
Ø Estimation of the value of goods differs in each moment or stage even if its confronting with 

prices already set not immediately lead to a next step in changing the price decisions; 
Ø The level and structure of low economic goods prices are necessarily based on proportions 

reflected in market as segments of the ratio between supply and demand; 
Ø Limits of free price fixing decisions are determined by subjective and objective elements that 

that could not be identified by estimated calculation of the supply-demand ratio; the deviations are 
noticed by reverse connection links that provide continuous self-adjustment of the price system. 

The elasticity of supply is the extent of supply response to possible changes in the sales price. In 
other words, the elasticity of supply measures the relative variation of the quantities offered, 
consecutive to a given relative price variation.  

The supply elasticity can be used in market studies for choosing the best markets. 
Producers will have to turn to the market where demand has greatest elasticity because, based on 

higher prices, the receipts and so the profit will be maximum. 
Buyers will need to turn to the market where the supply has teh lowest elasticity, being possible 

to purchase larger quantities with relatively lower prices. 
By demand for goods and services it can be understood the quantity of goods expressed in value, 

needed by consumers[1]. 
The demand can be defined in relation to objectivity and timeliness consumption (global 

demand) or relative creditworthiness (solvent demand) depending on the financial strength of buyers to 
pay the prices of goods and services purchased. 

Demand expresses the relationships related to: 
a) the maximum amount of a particular good, which, at a certain price, is required and can be 

purchased; 
b) the maximum price which may be paid for the purchase of a quantity of the desired good. 
The causal relationship between changes of a good unit price and quantity demanded is changing 

the contents of the general law of demand. According to this law:  
• increasing the unit price of a good reduces the required amount of the respective asset; 
• reducing the unit price of a good increases the amount requested from the asset. 
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The main factors that increase or reduce the demand on the market for a particular good are: 
• modification of cash income of consumers; 
• change in prices of other goods; 
• number of buyers; 
• consumer preferences; 
• forecasts for the price and income evolution. 
In the situation where is expected to increase the price of a particular good, the present demand 

for the respective asset increases and vice versa, demand is reducing if it is specified a price reduction. 
Modification of the two factors which are based on demand - resources or consumer incomes 

and prices of goods and services – determine responses within buyers agents department on 
consumption change and its adaptation to new conditions of purchasing goods from the market. 

The elasticity of demand measures the changes in demand resulting from the change in income 
or change in the price of a considered good or change in the price of another good. 

The elasticity of demand is calculated by distinctive indicators: 
• The elasticity of demand for a good relative to consumer income. 
Increasing incomes lead to changes in consumption patterns causing changing attitude towards 

goods categories relative to disposable income to be spent. 
• Elasticity of a good demand relative to the price. 
 
 
3. Conclusions 
 
The level of a good consumption is depending on the price of that good and the price of other 

goods. 
The elasticity of demand relative to price measures the relative change of considered good 

consumption to changes in price of another good, starting from the degree of goods substitution. 
The possibility of substituting a good (product) whose price has increased with goods (products) 

with similar properties, whose price has not changed, determine reducing the demand for the good. 
Elasticity of demand is used by bidders to study the market in order to use price strategies 

realtive to quantities. 
The price differences for the same product must be shown as a higher discount price. Consumers 

evaluate a reference price which is given by their perceptions after comparing with those standards and 
the purchase intention is correlated with perceived value. 

Competitive situation within the market have a decision on price determination. 
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