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REZUMAT

Turismul a devenit un sector important cu un
impact asupra dezvoltarii economiei unei tari. Principalele
beneficii ale turismului sunt producerea de venit i
generarea de locuri de munca. Pentru multe regiuni si tari
este cea mai imporantd sursd de bundstare. Capacitatea
economiei nagionale de a beneficia de turism depinde de
disponibilitatea investitiilor de a dezvolta infrastructura
necesard si de capacitatea sa de a satisface nevoile
turistilor.
Albania are un potential turistic pentru dezvoltarea
turismului pe litoral si alte forme alternative de turism.
Obiectivul lucrarii este prezentarea impactului turismului
asupra economiei, in special asupra veniturilor. Lucrarea
discutd de ce Albania este o tard atractiva pentru
chestionar realizat in diverse institutii publice §i private din
Albania sunt prezentate problemele majore ale turismului
in Albania”.

Cuvinte cheie; turism, dezvoltare economica, beneficii,
locuri de munca, investitii, potential turistic, institutii
publice si private.

Introducere

In multe tiri activitatea de turism este
considerata mai importanta decat productia cu
privire la aspectul economic si de asemenea cel
social. Turismul este un excelent potential fiind
un catalizator pentru cresterea economica si
pentru aceasta este un sector cheie la nivel
macro-economic. Industria este importanta
pentru forta de munca si o sursd importanta de
venituri ale guvernului. Albania este o destinatie
turisticd necunoscutd pentru Europa, in care
puteti gdsi totusi secrete valoroase si rare ale
naturii ale mostenirii culturala.
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ABSTRACT

Tourism has become an important sector that has an
impact on development of country economy. The main
benefits of tourism are income creation and generation of
jobs. For many regions and countries it is the most
important source of welfare. The ability of the national
economy to benefit from tourism depends on the
availability of investment to develop the necessary
infrastructure and on its ability to supply the needs of
tourists.

Albania has a touristic potential for development of seaside
tourism and other alternative forms of tourism. The scope
of the paper is to present the impact of tourism on economy
and especially on income. paper treats why Albania is an
attractive country for investors, and which are the
possibilities to invest. Through a questioner scattered in
different publics and private institution of Albania are
presented major problematical of tourism in Albania”.

Key words: tourism, economic development, benefits, jobs,

investments, touristic potential, public and private
institutions.
Introduction

In many countries the activity of tourism is
considered most important than production
regarding to the economic aspect and social as
well. The tourism is an excellent potential being
a catalyst for the economic growth and for this it
is a key sector in macro economic level. The
industry is important to labour force and an
important source government’s income. Albania
is an unknown tourist destination for Europe, in
which you can still find valuable and rare secrets
of the nature and of the cultural inheritance.
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1. Potentialul turistic al tarii noastre

Albania are 450 km de litoral cu aproximativ 24
de zone pentru dezvoltarea turismului. Jumatate
din partea geografica a tirii noastre este
suprafatd muntoasd la peste 600 de metri de
nivelul marii, cu 15 suprafete prioritare pentru
dezvoltarea turismului. Albania are trei lacuri
mari $i mai multe lacuri mici artificiale. Are 13
parcuri nationale si paduri ecologice sensibile.
Tara noastra are o mostenire arheologica foarte
bogatd — care apartine diferitelor perioade si
unor centre arheologice, fard sa mentiondm
manastirile, bisericile si castelele medievale.
Albania are doua orase muzeu §i cateva centre
de locuitori cu calitati arhitectonice speciale,
parte din patrimoniul lumii.

Cea mai mare parte a turismului in tara noastra,
ca si In turismul international apartine turismului
de litoral, in timp ce acest tip de turism pierde
teren in comparatie cu ecoturismul, turismul
cultural si de aventura; care are o rata de crestere
de nu mai mare de 2 pana la 4% pe an, in timp
ce turismul cultural, de aventurd si ecoturism
sunt considerate a fi pietele cresterii rapide ale
turismului 1n toatd lumea, 15-20% pe an si care
reprezintd mai mult de 25% din piata. (Bulletin
2007)

Tarile vecine ca Grecia, Turcia, si Croatia si-au
concentrat eforturile in turismul soarelui si al
nisipului, complicdind chiar mai mult piata
turismului. Albania are o posibilitate unica
pentru a se distinge de vecini §i pentru a evita o
piatd suprapopulatd cu venituri si profituri in
scadere.

IL. Investitia in turism
Albania este un loc de atractie pentru investitori
deoarece:
e Albania are o pozitie geografica ideala,
un climat favorabil, o industrie a
mediului curatd, plaje lungi si curate,
munti inalti. Acolo existd idei, asistenta
si stimulent important pentru acesti
investitori.
e Costul de munca este relativ scazut in
timp ce calificarea este in general
ridicata

1. The tourist Potential of our country
Albania has 450 km of coastline with about 24
zones for the development of tourism.
Geographicaly half of our country is
mountainous area over 600 meters on sea level,
with 15 priority areas for the development of
tourism. Albania has three big lakes and many
small artificial lakes. It has 13 national parks and
sensitive ecologic-woodlands. Our country has a
very rich archeological inheritance — belonging
to different periods and some archeological
centers, not mentioning the monasteries,
churches and medieval castles. Albania has two
museum towns and some habitant centers of
special architectonic qualities, part of worlds’
inheritance.

The most part of tourism in our country, as in the
international tourism belongs to the coast
tourism, meanwhile this type of tourism is
loosing land compared to ecotourism, the
cultural and adventure tourism; which has an
increasing rate of not more than 2 until 4% for
year, while the tourism of culture, of adventure
and ecotourism consider to be the markets of
fastest growth of tourism all over the world 15 -
20% for year and which represent more than
25% of the market. (Bulletin 2007)

The neighbuor countries like Greece, Turkey,
and Croatia have focused their efforts in tourism
of the sun and sand, complicating even more the
tourism market. Albania has a unique possibility
for destinguishing itself from neighbors and for
avoiding an overpopulated market with falling
incomngs and profits.

II. The Investments in tourism
Albania is an attractive place for investors
because:
e Albania has an ideal geography position,
a climate very favorable, a clean
industrial environment, long and clean
beaches, high mountains. There exist
ideas, assistances and  important
stimulant for these investors.
e The cost of work is relatively down
while the qualification is generally high
e Being identified as a sector with priority
to the development of economy, the
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¢ Fiind identificat ca un sector cu prioritate
in dezvoltarea economiei, investitia in
turism este reglementatd dintr-o lege
cadru.

Care sunt posibilitatile pentru investitie?

e Zona de coasta, Adriatica ce se extinde de la
Velipoja in Golful Vlora, si Jonian de la Llogara
panad la granita.

* Zona interioara, in special lacurile si zona
muntoasa.

* Proiectele in zond cu monitorul prioritar al
turismului de la ministerul de turism, cultura si
sport cu sprijinul consiliului ministerelor.

Unde se poate investii?

Statiuni, hoteluri, sate turistice si sali de
conferinte.

» Sali de cultura

e Turismului rural este sprijinit de activitdti
speciale bazate pe sate existente, resedinte
existente, excursii in zone muntoase §i in sate.

* Crocers si exercitii de activitate marina.

* Vanatoarea si pescuitul.

* Centre de golf si tenis.

Statisticile investitiei private in Turism, din anul
1993 pana in 2007, aratate in (Fig 1). De retinut
este faptul ca 1n ultimii doi ani aceste investitii
cresc si lasd speranta ca vor fi crescute, si
sectorul turismului va fi un sector durabil.
(Banca din Albania 2007)

e Cu siguranta acestea ar trebui sa vina in
conformitate cu investitia statului,
pentru obtinerea unui rezultat decisiv.
(Fig2). Investitia publica in turism peste
ani. (Ziarul Economic “Monitor” 2007
Albania).

Statul ca partener

Guvernul albanez depune efort pentru a crea o
clima favorita pentru atragerea investitorilor
strdini in Albania. Putem sa amintim: scaderea
pentru dezvoltarea zonelor care au prioritate n
turism, noua politica albaneza 1€ si strategia
pentru dezvoltarea turismului in Albania.
Strategia pentru dezvoltarea turismului in
Albania pana in 2012, cu scopul de a atrage
vizitatorii si investitorii strdini creand un teren

investment in tourism is regulated from
a full law frame.

Which are the possibilities for investment?

* The coastal zone, Adriatic which extend from
Velipoja in the Gulf of Vlora, and Jonian from
Llogara until in boundary.

* The interior zone, principally the likes and
mountain zone.

* The Projects in the zone with the tourism
priority monitor from ministry of tourism,
culture and sports with assistance of the council
of ministries.

Where can invest?

e Resorts, hotels,
conference auditorium.
* Culture centuries.

e The rural tourism support from special
activities which based in existing villages,
existing residence, the roof in mountain,
camping’s in mountains zone and the villages.

* Crocers and exercise of marine’s activity.

* The hunting and the fishing.

* The golf and tennis centuries.

The statistics of private investment in Tourism,
from year 1993 until 2007, show in (Fig 1). Seen
that two last years these investments are growing
up and let hope that will be grown up, and the
sector of tourism will be a sustainable sector.
(Bank of Albania 2007)

e Certainly these should coming in line
with the state investment, for achieve
decisive result. (Fig2) Public investment
in tourism over the years. (The
Economic Journal “Monitor” 2007
Albania)

touristic  villages and

The state as partner

The Albanian government doing effort for create
of favorite clime for attracted of foreign
investments in Albania. Composing and
following lenitive political. We can remember:
the low for the development of zone that have
the priority tourism, the new Albanian political
1€ and the strategy for development of tourism
in Albania.

The strategy for development of tourism in
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sigur, inclinat spre activitati de investitie, filiale
sl parteneri pas cu pas un asemenea ambient
turistic ar trebui s existe. (’Strategia dezvoltarii
turismului in Albania pana in 2012”)

In acest fel strategia turismului:

* va ajuta sectorul sa administreze cresterea in
asa fel incat sd asigure stabilitatea pe termen
lung;

* va da modului conflictelor gestionare intre
cresterea dezvoltarii turismului  si valoarea
ambiantd, sociala si culturalda care sunt
importante pentru Albania si vizitatorii ei;

* va da structura adaptatd 1n cadrul acesteia
investitia si rentabilitatea industriei pot facilita si
creste la maxim.

* va reduce suprapunerea si lipsa in sector;

* va asigura angajamentul si finantarea
turismului de catre guvernul local si central;

» va facilita actiunea operatorilor de a face
afaceri in acest sector;

* va asigura integritatea directiilor strategice si
strategiilor.

IIT Venitul din turism

Cresterea economica in 2007 este stimulata de
pasii unor sectoare cheie de activitate economica
precum constructiile , industria si serviciile.
Unul dintre sectoarele ce au inregistrat cele mai
mari norme de crestere anuala in 2007, cu
referire la indicele de vanzare in sectorul
serviciilor (unde cea mai ridicata crestere a fost
turismul). (Fig 3)

Ultima clasificare publicatda de organizatia de
turism internationald apreciazd faptul ca tara
noastrda a facut pasi importanti inainte. De
exemplu, in criteriul normelor de crestere a
industriei turistice, Albania este clasificatd a
noua 1n lume in anul 2007. Albania a indicat o
crestere de la 7% pentru sectoarele de turism
pentru ultimul sezon comparata cu anul anterior.
Astfel, turismul se transforma intr-un important
factor economic pentru tara noastrd. In ceea ce
priveste Banca din Albania anul anterior 69 la
sutd din venitul din comertul exterior venea din
sectorul turismului. In total acest sector a adus
tarii noastre 923 milioane de euro, cu 16% mai
mult decat trecut.

Cresterea cu 21.2% a numarului de non-

Albania until 2012, purpose attractiveness of
visitors and foreign investments  creating a
secure land, inclined for investments activities,
subsidiary and partner in step by step such a
touristic ambient should exist.(The strategy of
development of tourism in Albania until 2012")
In this manner the strategy of tourism:

» will help the sector to manage the grow in
manner that secure the long time stability;

» will give the manner of conflicts management
between grow of tourism development and
ambient value, social and cultural that are
important for Albania and her visitors;

» will give the adapt structure within this the
investment and the profitability of industry can
facilitate and growing in maximum.

» will reduce superposition and emptiness in
sector;

* will secure engagement and financing of
tourism from local and center government;

» will facilitate the act of operators for doing
business in this sector;

* will secure the integrity of strategic directions
and strategies.

IIT The incoming from tourism

The economic grow during 2007 is stimulate
from steps of some key sectors of economic
activity as construction, industry and services.
One of sectors that have register the high norms
of annual growth during 2007, about the sale
index is the sector of services (where the high
grow has been the tourism). (Fig 3)

The last classification published from the
international organization of tourism value that
our country has doing very good steps forward.
For example, in criteria of norms of grow of
touristic industry, Albania is classified the ninth
in world for year 2007. Albania has signed a
growth from 7% for sectors of tourism for the
last season compare with before year.

So, the tourism is transforming in an important
economic factor for our country. About the Bank
of Albania the year before 69 percent of
incoming from foreign trade coming from sector
of tourism. In total this sector bring 923 million
euro at our country, 16 % over the last year.

The growth with 21.2 % of numbers of non
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rezidenti care au intrat in tara noastrd, mentine
factorul general in cresterea veniturilor acestei
activitati cu 16 % in comparatie cu anul 2006.
Anul 2007 a insemnat un an de succes in
turismul nostru. Avem peste 28% vizitatori
internationali in 2007 in comparatie cu 2006.
Turismul este al doilea sector dupa constructii,
care are cele mai ridicate norme de crestere
anuald, in scurt timp acest sector va fi
promotorul cel mai important pentru
dezvoltarea economicd a tarii noastre. Industria
turismului contribuie cu 11 % la produsul intern
brut, angajand aproximativ 8 % din populatie.
Daca vrem ca turismul sa fie prima industrie in
tara noastra, vom avea o crestere medie de la 12-
15% pe an si n patru ani sd obtinem contributia
de 11 % la PIB care este astdzi in 15% la
sfarsitul anului 2009. Principiul de baza ar trebui
sa ramand dezvoltarea turismului care
influenteazd dezvoltarea social economicd ale
tuturor zonelor tarii si dezvoltarea tuturor
ramurilor economiei, mai ales in agricultura,
confectionare, constructii, transport, aducerea de
venit, fortarea rezervelor monetare strdine,
crearea serviciului si reflectarea unei imagini
pozitive a integrarii tarii noastre in Europa.

IV. Problematica

Conform unui chestionar facut si distribuit n
institutiile publice si private concluzioneaza
care este problema generald a turismului in
Albania.

o Infrastructura: infrastructura drumului,
energiei electrice, si a apei raman marea
problemd in dezvoltarea ulterioard a turismului
in Albania. Mai multe persoane intervievate cred
cd trebuie facute studii ulterioare pentru
compunerea §i realizarea unor proiecte in
infrastructura.

* Problemele de proprietate: timp de mai multi
ani am rezistat nevoii de a crea un plan precis
pentru proprietate. Solutia la problemele de
proprietate a pamanturilor remarcabild in zona
costala ramane o problemd prioritard care
normalizeaza situatia In tara noastra si va aduce
inapoi credinta investitorilor strdini, care va

residents that have entrance in our country, stand
the general factor in growing of incoming of this
activity with 16 percent compare with year
2006. The year 2007 signed as a successful year
about our tourism. We have over 28%
international visitors in 2007 compare with
2006.

The tourism is the second sector after the
construction, which has the high norms of
annual growth, whiles that quickly this sector
will be the important promoter for economic
development of country. The industry of tourism
contributes with 11 % of the gross interior
production, employing circle 8 % of population.
If we want that tourism will be the first industry
in our country, will have an annual average
growth from 12-15 % at year and between four
years to achieve to contribute in PPB of country
with circle 11 % that is today in 15 % at the last
of year 2009. The base principle should rest the
development of tourism that influence in social
economic development of all the zone of the
country and in development of all branch of
economy, notably in agriculture, manufacturing,
construction, transport, bringing incoming,
forcing the reserves of foreign currency, creating
the job and reflected a positive image for
integration of our country in Europe.

IV The problematic

According a questionnaire done and delivered in
public and private institutions conclude witch is
the general problematic of tourism in Albania.

» Infrastructure: the road infrastructure,
electric energy, and water rest the big problems
in further development of tourism in Albania.
More people’s interviewee thinks that should
done ulterior studies for composing and
realization of projects in infrastructure.

» The problems of proprietary: for many year
we endurance with the need of creating of a
regular plane for property. The solution of the
problems of land proprietary notably in the coast
zones rest a prior issue that normalize the
situation in our country and will bring back the
belief of the foreign investors, which bring and
foreign tourists.

» Abuse of touristic value: We consider that
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aduce si turisti straini.

» Abuz de valoare turistica: Considerdm ca
aceasta a repzentat un abuz al valorii turistice,
din cauza saraciei in administrarea §i cercetarea
armoniei 1n investitii.

* Pacea: Problemele linistii publice avand un
dezavantaj complex pentru dezvoltarea rapida si
sustinerea turismului.

Calitatea serviciilor: calitatea serviciului lasa
de dorit, aceasta pentru pentru faptul ca nu este
experientd in domeniu, datorata lipsei instruirii si
non-profesionalismului. Ar trebui sd deschidem
mai multe scoli de turism, si pe langa aceastea
oamenii trebuie sa constientizeze ca un serviciu
de calitate este paunctul esential pentru
abordarea clientilor.

* Preturile ridicate: Aceastd problemd in
cadrul calitatii serviciilor a facut ca mai multi
turisti straini sd nu se apropie de albanezi si
multi dintre turisti nostri pleaca din tara noastra.
Marea parte a persoanelor intervievate cred ca
nu existd concordantd intre preturi si calitatea
serviciilor pentru ca valorile pe care ei le ofera
nu justifica pretul.

* Omiterea informatiilor: Tn timp ce in unele
state informatia despre turism in general si
pentru hoteluri, restaurante, etc. sunt in special
gasite pe internet, In tara noastra se dezvolta
vechea traditie de a transmite informatia printre
prieteni. Ar trebui sa reformam si sa fortificdm
cu alte informatii actuala pagind de pe internet
despre turismul albanez si sd aplicdm rezervarea
on-line.

*Omiterea porturilor Un loc de coasta ca al
nostru ar avea nevoie de porturi turistice, care
vor atrage turistii straini dar si turisti nationali in
scopul de a se deplasa de pe o coasta pe alta.
Constructia porturilor turistice desavarseste mai
bine configuratia turistica.

RECOMANDARI:

e Este mai potrivit sd se investeasca si sa se
faca tot posibilul pentru un mediu turistic
atractiv bazat pe venitul fixat din turism si in
cresterea angajarilor in acest sector,
plasandu-se dupa sectorul agricol si cel de
comert.

made a big disturbance abuse of touristic value,
in specialty at the coast zone of Golem, for cause
of poverty in administration and inspection of
harmony of investments.

* Peace: The problems of public peace
complex a serious disadvantage for quickly
development and sustainable of tourism.

* The quality of service: the quality of service
leave most for wishful, this for fact of non
experience and most non professionalism and
misses of employment trainings. We should
open more schools for tourism and except this
should the realization of people that the quality
of service is one of most essential point for client
approach.

* The high prices: This problem within quality
of service has done that more foreign tourists
don’t approach the Albanian and more of our
tourists are removed out of our country. The big
part of interviewee thinks that don’t exist a
harmony between prices and quality of services
because the values that they give don’t justify
the prices.

* The miss of information: Meanwhile in some
states the information about tourism in generally
and for hotels, restaurants, etc. in particularly
find at the internet, in our country progress the
old tradition of delivered of the information
about the friends. We should reform and fortify
with other information the actual page in internet
about Albanian tourism and to apply online
reservation.

* The miss of ports: a coast place as ours have
need the construction of touristic ports, which
will attract foreign tourists but and tourists from
our nationally in movement from one point at
the coast in other. The constructions of touristic
ports complete better the touristic configuration.

RECOMMENDATIONS
e [tis better to going to invest and to do all
efforts for an attractive touristic

environment based in the incoming
secured from tourism and in growth of
employment in this sector, sorting out
after the agricultural and trade sectors.

e While as contribute at GDP of our
country the tourism come the second
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e Ca si contribuitor la PIB-ul tarii noatre about the construction sector with clear
turismul este al doilea dupa constructii, cu characteristics for been the first within 2-
caracteristici clare ar putea fi &rimul in 3 future years.
urmatorii 2-3 ani. e The tourism in Albania has enter in a

e Turismul in Albania a intrat pe un drum lung long road within hope, attempt,
cu sperantd, incercari, obiective si scopul de objectives and aim for achieved with a
a realiza un lucru promitator care ar trebui sa promising face at the horizon which
ne inspire pe fiecare dintre noi pentru a should inspire everyone of us for doing
contribui  la  acest colosal  spirit the contribute i this colossal
antreprenorial, care este unul dintre cei mai entrepreneurship that is one of the most
cunoscuti  stalpi  pentru  dezvoltarea general column for our economic and
economica si sociala si va fi administrarea social development and will be our
noastra intr-un viitor meritat si infaptuit cu administration in a merit future and
mai multd munca pentru a atinge standardele achieved with more work for complete
europene. the European standards.
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