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Abstract 

The 1990s were marked by profound transformations due to the fall of the communist regimes from Central and 

Eastern Europe. On the one hand, the globalization process expanded all over the world at a rapid pace. On the other 

hand, new concepts and techniques were designed and implemented in the business processes. The ever-changing 

business environment imposed new approaches to logistics which led to the emergence of supply chain management, a 

revolutionary managerial method that provides a distinct perspective on the entire supply chain. Later, the rising 

concern for sustainability highly influenced the evolution of supply chain management. The purposes of this study are 

to briefly define the concepts of supply chain management and sustainability, and to present their relationship. To 

achieve the aims of the research, the author used a qualitative research method. In this sense, he deployed an extensive 

literature review. The last decades have witnessed the emergence of a growing body of literature related to the 

relationship between supply chain management and sustainability. The findings show that the worldwide increasing 

concern for sustainability led to the emergence of a new concept entitled sustainable supply chain management. 

Sustainable supply chain management integrates sustainable practices and sustainability dimensions alongside the 

entire supply chain.     
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1. Introduction and context of the study 

The 1990s were marked by profound transformations due to the fall of the communist 

regimes from Central and Eastern Europe. On the one hand, the globalization process expanded all 

over the world at a rapid pace (Cornescu et al, 2004; Toma, 2005; Marinescu and Toma, 2015) and 

caused the free movement of goods, services, information and money (Frankel, 2000). The 

development of free trade has created multiple opportunities for economic growth and businesses 

around the world (Bergsten, 1996; Ben-David and Loewy, 1998; Moore, 2003).  

On the other hand, new concepts and techniques were designed and implemented in the 

business activities and processes. The ever-changing business environment imposed new 

approaches to logistics which led to the emergence of supply chain management (SCM), a 

revolutionary method that provides a distinct perspective on the entire supply chain (Houlihan, 

1985; Hines, 2003). Later, the rising concern for sustainability highly influenced the evolution of 

SCM. Therefore, a new term emerged in the literature, entitled sustainable supply chain 

management.  

The purposes of this study are to briefly define the concepts of SCM and sustainability, and 

to present their relationship. The research is structured as follows: the second part illustrates the  

literature review. The research methodology is presented in the third part. The findings of the 

research are exhibited in the fourth part. The study ends with conclusions.  

 

2. Literature review 

Since its emergence in the early 1980s, the concept of SCM has captured the attention of 

numerous theoreticians and practitioners. At that time, R. K. Oliver and M. D. Webber, two 

American business consultants, coined this syntagm to portray „the range of activities coordinated 

by an organisation to procure and manage supplies” (Hines, 2007, p. 109). In its gregarious form, 
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SCM focused on „the task of balancing inventories and functional integration in the spirit of 

logistics” (Oliver and Webber, 2012, p. 183).  

The supply chain is „that network of organisations that are involved, through upstream and 

downstream linkages, in the different processes and activities that produce value in the form of 

products and services in the hands of the ultimate customer or consumer” (Lysons and Farington, 

2006, p. 91) or „a network of partners who collectively convert a basic commodity (upstream) into 

a finished product (downstream) that is valued by end-customers, and who manage returns at each 

stage” (Harrison and van Hoek, 2011, p. 7). Thus, it is characterized by the following key features:  

• The supply chain represents a network of partners/organisations. 

• It encompases both upstream and downstream linkages. 

• The supply chain involves processes that provide value to ultimate customers. 

• Each partnener/organisation carries on a specific process.   

Consequently, SCM is defined as: 

o „the systemic, strategic coordination of the traditional business functions and the tactics 

across these business functions within a particular company and across businesses within the 

supply chain, for the purposes of improving the long-term performance of the individual companies 

and the supply chain as a whole” (Mentzer et al, 2001, p. 18). 

o „all the activities involved in delivering a product from raw material through to the 

customer, including sourcing raw materials and parts, manufacturing and assembly, warehousing 

and inventory tracking, order entry and order management, distribution across all channels, 

delivery to the customer, and the information systems necessary to monitor all of these activities” 

(Lummus et al, 2001, p. 428). 

o „the management of supply chain assets and product, information, and fund flows to 

maximize supply chain profitability” (Chopra and Meindl, 2007, p. 6). 

o „simply and ultimately the business management, whatever it may be in its specific 

context, which is perceived and enacted from the relevant supply chain perspective” (Lu, 2011, p. 

13). 

o „the coordination and the planning of all company processes, from product design to its 

delivery to the final customer” (Lehyani et al, 2021, p. 283). 

o „the design, planning, execution, control, and monitoring of supply chain activities with 

the objective of creating net value, building a competitive infrastructure, leveraging worldwide 

logistics, synchronizing supply with demand, and measuring performance globally” (Gatewood and 

Drake, 2024, p. 191). 

o „the monitoring and optimization of the production and distribution of a company’s 

products and services” that aims to “improve and make more efficient all processes involved in 

turning raw materials and components into final products and getting them to the ultimate 

customer” (Fernando, 2024, p. 1). 

Thus, SCM represents, in short, the design, planning, coordination and controlling of all supply 

chain activities. In spite of the fact that there is no agreed definition of SCM, its constituents are the 

following: 

▪ „the object of the management philosophy,  

 

▪ the target group,  

▪ the objective(s) and  

▪ the broad means for achieving these objectives” (Stadtler, 2002, p. 7). 

On its turn, sustainability is „the ability to maintain or support economic, environmental, or 

social processes over time without depleting natural resources” (Mollenkamp, 2023, p. 1). Apart 

from the environment, it is „equally inclusive of social sustainability (often summarized as well-

being, equality, democracy, and justice) and the economics of well-being” (Caradonna, 2022, p. 14) 

and seeks „to preserve a particular civilization, and offer a range of choices to future generations” 
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(Vos, 2007, p. 339). On this line, the last decades have witnessed the emergence of a growing body 

of literature related to the relationship between supply chain management and sustainability.  

However, SCM is only one of the prerequisites of today’s business success in an unstable 

global environment (Toma, 2006a; Toma, 2013; Toma and Marinescu, 2015a). This is why 

companies, irrespective of their industry, should possess effective leadership (Marinescu and Toma, 

2015b; Toma et al, 2020a; Toma et al, 2020b; Toma, 2024a) and robust management (Toma, 

2008a; Toma et al, 2014; Toma and Marinescu, 2015b; Grădinaru et al, 2020), demonstrate 

profound strategic thinking (Toma et al, 2016a; Toma, 2024b) and planning capacity (Toma et al, 

2016b), implement   successful business and corporate strategies (Toma and Marinescu, 2013; 

Toma and Grădinaru, 2016; Toma, 2023a; Toma, 2023b), create sustainable business models 

(Toma and Marinescu, 2012; Toma and Tohănean, 2018; Tohănean and Toma, 2018; Toma and 

Tohănean, 2019; Tohănean and Toma, 2024a), personify the entrepreneurial mindset (Marinescu et 

al, 2017; Toma et al, 2017a; Toma et al, 2017b; Toma, 2019; Catană et al, 2020; Toma, 2023c), 

promote creativity and innovation (Toma et al, 2013; Marinescu et al, 2016a; Toma et al, 2016c; 

Marinescu and Toma, 2017; Tohănean and Toma, 2024b), motivate their employees (Marinescu et 

al, 2016b; Săseanu and Toma, 2019), adopt a socially responsible behavior (Toma, 2008b; 

Marinescu et al, 2010a; Toma et al, 2011a; Toma et al, 2011b; Toma, 2012). Also, they frequently 

use a plethora of instruments and methods like quality (Toma, 2006b; Toma and Naruo, 2009; 

Toma et al, 2012), lean (Naruo et al, 2007; Marinescu and Toma, 2008; Toma et al, 2022) and agile 

(Toma, 2023d) management, constant organizational learning and training (Toma, 2011; Marinescu 

and Toma, 2013; Toma and Hudea, 2024),  Six Sigma (Toma, 2008c), Balanced Scorecard (Toma 

et al, 2010), teleworking (Catană et al, 2021), marketing mix (Marinescu et al, 2010b; Grădinaru 

and Toma, 2017; Toma and Grădinaru, 2018; Catană and Toma, 2021) and customer experience 

(Toma and Catană, 2021a; Toma and Catană, 2021b). 

      

3. Methodology 

In order to achieve the objective of the paper, the author used a scientific methodology based 

on a qualitative research method. In the beginning, he began to search for the main sources of data 

through desk research. Then, the author gathered the relevant information mostly from articles, 

reports and books. After reviewing the scientific literature, he analysed and synthesized the data. In 

the end, the author elaborated the study.   

 

4. Results and discussion 

In this part of the paper the author present the connection between the two above-defined 

concpts. In the past decades there has been an increasing attention towards the relationship between 

SCM and sustainability (Figure no. 1). Consequently, sustainable SCM emerged as a new concept, 

being defined as “the practice of integrating environmental, social and financial considerations into 

the sourcing, production and distribution of goods and services” (McGrath and Jonker, 2024, p. 1). 

 

 

 

 

 

 

 

 

 

 

Figure no. 1. The relationship between SCM and sustainability 

Source: author’s contribution 
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On the one hand, sustainability issues have gained higher attention within the business 

processes and activites of companies in the in the last decades. It is stated that the main features of 

business sustainability may be expressed as:  

„ (1) economic focus,  

(2) environmental focus,  

(3) social focus,  

(4) stakeholder focus,  

(5) volunteer focus,  

(6) resilience focus, and  

(7) long-term focus “ (Ahi and Searcy, 2013, p. 330).  

On the other hand, SCM illustrates the planning and control of various elements (e.g., 

information, raw material) and both the internal and external logistics activities. Thus, the key 

attributes of SCM may be considered as: 

 (1) flow focus, (2) coordination focus, (3) stakeholder focus, (4) relationship focus, (5) value 

focus, (6) efficiency focus, and (7) performance focus (1) flow focus,  

(2) coordination focus,  

(3) stakeholder focus,  

(4) relationship focus,  

(5) value focus,  

(6) efficiency focus, and  

(7) performance focus“ (Ahi and Searcy, 2013, p. 330).  

Thus, SCM and sustainability share a common characteristic, namely the stakeholder (e.g., 

customers, suppliers) focus. This important remark leads to a more precise definition of sustainable 

SCM as follows: „the creation of coordinated supply chains through the voluntary integration of 

economic, environmental, and social considerations with key inter-organizational business systems 

designed to efficiently and effectively manage the material, information, and capital flows 

associated with the procurement, production, and distribution of products or services in order to 

meet stakeholder requirements and improve the profitability, competitiveness, and resilience of the 

organization over the short- and long-term” (Ahi and Searcy, 2013, p. 339). This definition better 

expresses the complex relationship between SCM and sustainability due to a higher integration of 

the sustainability dimensions into SCM (Seuring and Muller, 2008). 

 

5. Conclusions 

The paper exhibits the concepts of SCM and sustainability, defines them, and highlights 

some of their main characteristics. Also, it deciphers the relationship between them and outlines the 

influence of sustainability in the SCM domain.  

The paper shows that the integration of sustainability dimensions into SCM led to the 

emergence of a new concept entitled sustainable SCM. In essence, sustainable SCM integrates 

sustainable practices and sustainability dimensions alongside the entire supply chain.     

 

6. Bibliography 

[1] Ahi, P., Searcy, C., A comparative literature analysis of definitions for green and 

sustainable supply chain management, Journal of Cleaner Production, 52, 2013, pp. 329-341; 

[2] Ben-David, D., Loewy, M. B., Free trade, growth, and convergence, Journal of Economic 

Growth, 3, 1998, pp. 143-170, 

https://link.springer.com/content/pdf/10.1023/A:1009705702579.pdf; 

[3] Bergsten, C. F., Globalizing free trade, Foreign Affairs, 75(3), 1996, pp. 105-120; 

[4] Caradonna, J. L., Sustainability: A History, Oxford University Press, Oxford, 2022;  

227



Annals of the „Constantin Brâncuşi” University of Târgu Jiu, Economy Series, Issue  3/2025 

 

„ACADEMICA BRÂNCUŞI” PUBLISHER, ISSN 2344  – 3685/ISSN-L 1844 - 7007 

 

 

[5] Catană, Ş., Grădinaru, C., Toma, S.-G., Sam Walton, a visionary entrepreneur, 

Network Intelligence Studies, 8(16), 2020, pp. 113-117; 

[6] Catană, Ș.-A., Toma, S.-G., Marketing mix in healthcare services, Ovidius University 

Annals- Economic Sciences Series, 21(1), 2021, pp. 485-489; 

[7] Catană, S., Toma, S.-G., Barbu, A., The effects of the COVID-19 pandemic on 

teleworking and education in a Romanian higher education institution: An internal stakeholders 

perspective, International Journal of Environmental Research and Public Health, 18(1), 2021, pp. 1-

17; 

[8] Chopra, S., Meindl, P., Supply Chain Management: Strategy, Planning, and Operation, 

3nd ed., Pearson Education, New Jersey, NJ, 2007; 

[9] Cornescu, V., Curteanu, D., Marinescu P., Toma, S.-G., Management from Theory to 

Practice, University of Bucharest Publishing House, Bucharest, 2004;  

[10] Fernando, J., Supply chain management: How it works & why it’s important, 

Investopedia, 2024, p. 1, https://www.investopedia.com/terms/s/scm.asp.;   

[11] Frankel, J. A., Globalization of the economy, National Bureau of Economic Research, 

Working Paper 7858, 2000, https://www.nber.org/system/files/working_papers/w7858/w7858.pdf; 

[12] Gatewood, A. K., Drake, M. J., eds., ASCM Supply Chain Dictionary, 2024, p. 1, 

https://learn.ascm.org/s/ascm-dictionary/view-dictionary?fId=069R3000006PlDHIA0;  

[13] Grădinaru, C., Toma, S.-G., The extended marketing mix: The case of Celler De Can 

Roca, 

The Journal Contemporary Economy, 2(3), 2017, pp. 219-227; 

[14] Grădinaru, C., Toma, S.-G., Catană, Ș.-A., Andrieș, G., A view on transformational 

leadership: The case of Jeff Bezos, Manager, 31(1), 2020, pp. 93-100; 

[15] Harrison, A., van Hoek, R., Logistics Management & Strategy, 4th ed., Pearson 

Education Limited, Harlow 2011; 

[16] Hines, T., Supply Chain Strategies–Customer Focused and Customer Driven, Oxford, 

Butterworth-Heinemann, Oxford, 2003; 

[17] Hines, T., The emergence of supply chain management as a critical success factor for 

retail organisations. In: M. Bruce, C. M. Moore, G. Birtwistle, eds., International Retail Marketing: 

A Case Study Approach, Butterworth-Heinemann, Oxford, 2004, pp. 108-122;  

[18] Houlihan, J. B., International supply chain management, International Journal of 

Physical Distribution & Materials Management, 15(1), 1985, pp. 22-38; 

[19] Lehyani, F., Zouari, A., Ghorbel, A., Tollenaere, M., Defining and measuring supply 

chain performance: A systematic literature review, Engineering Management Journal, 33(4), 2021, 

pp. 283-313; 

[20] Lu, D., Fundamentals of Supply Chain Management, 2011, 

https://my.uopeople.edu/pluginfile.php/57436/mod_book/chapter/121631/BUS5116.Lu.Fundament

als.Supply.Chain.Mgmt.pdf;  

[21] Lummus, R. R., Krumwiede, D., Vokurka, R., The relationship of logistics to supply 

chain management: developing a common industry definition, Industrial Management & Data 

Systems, 101(8), 2001, pp. 426-432; 

[22] Lysons, K., Farington, B., Purchasing and Supply Chain Management, 7th ed., Pearson 

Education Limited, Harlow, 2006; 

[23] McGrath, A., Jonker, A., What is sustainable supply chain management? IBM, 2024, 

p. 1,  https://www.ibm.com/think/topics/sustainable-supply-chain-management; 

[24] Marinescu, P., Toma, S.-G., Implementing Lean Management in the Romanian 

Industry. In: T. Koch, ed., Lean Business Systems and Beyond, Springer, New York, NY, 2008, pp. 

269-276;  

228



Annals of the „Constantin Brâncuşi” University of Târgu Jiu, Economy Series, Issue  3/2025 

 

„ACADEMICA BRÂNCUŞI” PUBLISHER, ISSN 2344  – 3685/ISSN-L 1844 - 7007 

 

 

[25] Marinescu, P., Toma, S.-G., Constantin, I., Social responsibility at the academic level. 

Study case: The University of Bucharest, Studies and Scientific Researches - Economic Edition, 15, 

2010a, pp. 404-410; 

[26] Marinescu, P., Mihai, N. S., Toma, S.-G., Pricing strategy used as a tool for building 

customer satisfaction in the retail sector, Science, 16(1), 2010b, pp. 60-80; 

[27] Marinescu, P., Toma, S.-G., Training pograms- Training and development alternatives 

for students, Procedia Economics and Finance, 6, 2013, pp. 306-312; 

[28] Marinescu, P., Toma, S.-G., Management, Editura Universității din București, 

București, 2015a;  

[29] Marinescu, P., Toma, S.-G., Unconventional leadership, Manager, 21, 2015b, pp.135-

144; 

[30] Marinescu, P., Constantin, I., Toma, S.-G., Creativity, innovation and the perspectives 

of management, Management and Economics Review, 1(2), 2016a, pp. 71-81; 

[31] Marinescu P., Toma S.-G., Constantin I., Talent management in the age of 

globalization, Manager, 24, 2016b, pp. 180-184; 

[32] Marinescu, P., Toma, S.-G., Creativity and innovation in management, Manager, 25, 

2017, pp. 147-154; 

[33] Marinescu, P., Toma, S.-G., Miulescu, G.-F., Grădinaru, C., Entrepreneurship: from 

education to innovation, Manager, 26, 2017, pp. 146-156; 

[34]  Mentzer, J. T., DeWitt, W., Keebler, J. S., Soonhong, M., Nix, N. W., Smith, C. D., 

Zacharia, Z. G., Defining supply chain management, Journal of Business Logistics, 22(2), pp. 1-

25; 

[35] Mollenkamp, D. T., What is sustainability? How sustainabilities work, benefits, and 

example, Investopedia, 2023, p. 1, https://www.investopedia.com/terms/s/sustainability.asp.; 

[36] Moore, M., A World Without Walls: Freedom, Development, Free Trade and Global 

Governance, Cambridge University Press, Cambridge, 2003;  

[37] Naruo, S., Toma, S.-G., From Toyota Production System to Lean Retailing: Lessons 

from Seven-Eleven Japan. In: J. Olhager, F. Persson, eds., Advances in Production Management 

Systems, Springer, New York, NY, 2007, pp. 387-395; 

[38] Oliver, R. K., Webber, M. D., Supply-Chain Management: Logistics Catches up with 

Strategy. In: P. Klaus, S. Müller, eds., The Roots of Logistics, Springer, Berlin, 2012, pp. 183-194; 

[39] Săseanu, A.-S., Toma, S.-G., Leadership and employees’ motivation, Ovidius 

University Annals- Economic Sciences Series, 19(1), 2019, pp. 518-523; 

[40] Seuring, S., Muller, M., From a literature review to a conceptual framework for 

sustainable supply chain management. Journal of Cleaner Production, 16(15), 2008, pp. 1699-1710; 

[41] Stadtler, H., Supply Chain Management- An Overview. In: H. Stadtler, C. Kilger, eds., 

Supply Chain Management and Advanced Planning, Springer, Berlin, 2002, pp. 7-28; 

[42] Tohănean, D., Toma, S.-G., Innovation, a key element of business models in the Fourth 

Industrial Revolution, Network Intelligence Studies, VI(12), 2018, pp. 121-130; 

[43] Tohănean, D., Toma, S.-G., The impact of Cloud Systems on enhancing organizational 

performance through innovative business models in the digitalization era, Proceedings of the 

International Conference on Business Excellence, 18(1), 2024a, pp. 3568-3577; 

[44] Tohănean, D., Toma, S.-G., Innovating in the digital era: How digitalization shapes 

organizational performance, Management Strategies Journal, 63(1), 2024b, pp. 70-79; 

[45] Toma, S.-G., Fordism, postfordism and globalization, Amfiteatru Economic, 7(17), 

2005, pp. 135-138; 

[46] Toma, S.-G., Defining management for the twenty-first century, Amfiteatru Economic, 

8(19), 2006a, pp. 122-125; 

[47] Toma, S.-G., From quality to the corporate social responsibility, Amfiteatru Economic, 

8(20), 2006b, pp. 145-149;  

229

https://www.ceeol.com/search/article-detail?id=681005
https://www.ceeol.com/search/article-detail?id=681005
https://sciendo.com/pdf/10.2478/picbe-2024-0289
https://sciendo.com/pdf/10.2478/picbe-2024-0289


Annals of the „Constantin Brâncuşi” University of Târgu Jiu, Economy Series, Issue  3/2025 

 

„ACADEMICA BRÂNCUŞI” PUBLISHER, ISSN 2344  – 3685/ISSN-L 1844 - 7007 

 

 

[48] Toma, S.-G., Mintzberg on organisations, Manager, 7, 2008a, pp. 118-121; 

[49] Toma, S.-G., Social responsibility and corporate citizenship in 21st century, Amfiteatru 

Economic, 10(23), 2008b, pp. 80-85; 

[50] Toma, S.-G., What is Six Sigma? Manager, 8, 2008c, pp. 152–155; 

[51] Toma, S.-G., Naruo, S., Quality assurance in the Japanese universities, Amfiteatru 

Economic, 11(26), 2009, pp. 574-584; 

[52] Toma, S.-G., Marinescu, P., Hudea, O.-S., From the tableau de bord to the balanced 

scorecard, Revista Economică, 4(51), 2010, pp. 280-285;  
[53] Toma, S.-G., Exploratory research on students` opinions regarding the features of the 

educational process in a knowledge-based economy, Amfiteatru Economic, 13(30), 2011, pp. 484-

498; 

[54] Toma, S.-G., Stanciu, C., Irimia, E., Landmarks in the evolution of social 

responsibility of organizations in the twentieth century, Proceedings of the 5th International 

Scientific Session Challenges of the Knowledge Society, PRO Universitaria, Bucharest, 2011a, pp. 

1352-1360; 

[55] Toma, S.-G., Burcea, M., Papuc, R., The social responsibility of organizations in times 

of crisis: The case of Toyota Motor Company, Ovidius University Annals- Economic Sciences 

Series, 11(2), 2011b, pp. 1274-1278;  

[56] Toma, S.-G., A pilot study on the relationships among organizational learning, change, 

and sustainability in a responsible Romanian higher education institution, Amfiteatru Economic, 

14(32), 2012, pp. 420-435; 

[57] Toma, S.-G., Marinescu, P., Business models based on corporate social responsibility: 

The case of global pharmaceutical companies, Ovidius University Annals- Economic Sciences 

Series, 12(1), 2012, pp. 1221-1225; 

[58] Toma, S.-G., Marinescu, P., Grădinaru, C., The Japanese management, a key element 

of Toyota’s success, Annals of the „Constantin Brâncuşi” University of Târgu Jiu, Economy Series, 

2, 2012, pp. 197-201;  

[59] Toma, S.-G., Economia Întreprinderii, Editura Universității din București, București, 

2013; 

[60] Toma, S.-G., Marinescu, P., Global strategy: the case of Nissan Motor Company, 

Procedia Economics and Finance, 6, 2013, pp. 418-423; 

[61] Toma, S.-G., Bratu, A., Burcea, M., When business strategy meets creativity, Network 

Intelligence Studies, 2, 2013, pp. 148-153; 

[62] Toma, S.-G., Săseanu, A., Marinescu, P., AP Sloan Jr and leadership, Manager, 19, 

2014, pp. 121-126; 

[63] Toma, S.-G., Marinescu, P., Strategy and change, Manager, 21(1), 2015a, pp. 145-150; 

[64] Toma, S.-G., Marinescu, P., The Bata Management System: An introduction, Manager, 

22, 2015b, pp. 271-276; 

[65] Toma, S.-G., Grădinaru, C., From military strategy to business strategy, Strategii 

Manageriale, 31(1), 2016, pp. 227-233;  

[66] Toma, S.-G., Marinescu, P., Constantin, I., Approaches to strategic thinking in 

business organizations, Proceedings of the 10th International Conference on Business Excellence, 

Academy of Economic Studies, Bucharest, Romania, 2016a, pp. 184-191,  

https://accord.edu.so/course/material/energy-and-climate-change-289/pdf_content;  

[67] Toma, S.-G., Marinescu, P., Grădinaru, C., Strategic planning and strategic thinking, 

Revista Economică, 68(5), 2016b, pp. 168-175, 

http://economice.ulbsibiu.ro/revista.economica/archive/68515toma&marinescu&gradinaru.pdf.; 

[68] Toma, S.-G., Felea, M., Dobrea, M., Linking innovation to business models: The case 

of LEGO. In: R. Pamfilie, V. Dinu, L. Tăchiciu, D. Pleșea, C. Vasiliu, eds., 2nd BASIQ 

230



Annals of the „Constantin Brâncuşi” University of Târgu Jiu, Economy Series, Issue  3/2025 

 

„ACADEMICA BRÂNCUŞI” PUBLISHER, ISSN 2344  – 3685/ISSN-L 1844 - 7007 

 

 

International Conference on New Trends in Sustainable Business and Consumption, ASE 

Bucharest, Bucharest, 2016c, pp.301-309, https://www.conference.ase.ro/papers/2016/1635.pdf;  

[69] Toma, S.-G., Marinescu, P., Grădinaru, C., Successful entrepreneurs: Mark Elliot 

Zuckerberg, Manager, 26, 2017a, pp. 157-162;  

[70] Toma, S.-G., Marinescu, P., Dogaru, I., Entrepreneurial spirit and innovation, 

Proceedings of the 11th International Management Conference, 11(1), 2016, pp. 536-541, 

https://conferinta.management.ase.ro/archives/2017/pdf/3_8.pdf; 

[71] Toma, S.-G., Tohănean, D., Internet of Things, digitalization and the future of business 

models, Strategii Manageriale, 4(42), 2018, pp. 130-137; 

[72] Toma S.-G., Grădinaru C., The marketing mix in a luxury hotel chain, The Journal 

Contemporary Economy, 3(2), 2018, pp. 105-111; 

[73] Toma, S.-G., Successful entrepreneurship in China: The case of Jack Ma, Network 

Intelligence Studies, 7(14), 2019, pp. 121-126; 

[74] Toma, S.-G., Tohănean, D., Green business models: The case of a German automaker, 

Quality-Access to Success, 20(S2), 2019, pp. 635-640; 

[75] Toma, S.-G., Catană, Ș.-A., Grădinaru, C., Leadership: An overview, Manager, 32(1), 

2020a, pp. 51-59; 

[76] Toma, S.-G., Catană, Ș.-A., Grădinaru, C., Zainea, L., Leadership and wisdom, 

Manager, 31, 2020b, pp. 86-92; 

[77] Toma, S.-G., Catană, Ș.-A., Customer experience: An overview, Manager, 33(1), 

2021a, pp. 28-34; 

[78] Toma, S.-G., Catană, Ș.-A., Linking customer experience with the extended marketing 

mix, Annals of the "Constantin Brâncuși" University of Târgu-Jiu, Economy Series, 5, 2021b, pp. 

105-109; 

[79] Toma, S.-G., Catană, Ș.-A., Grădinaru, C., Decoding the lean enterprise, Ovidius 

University Annals- Economic Sciences Series, 22(1), 2022, pp. 762-767; 

[80] Toma, S.-G., Corporate strategy and business strategy, Annals of the "Constantin 

Brâncuși" University of Târgu-Jiu, Economy Series, 3, 2023a, pp. 82-88;  

[81] Toma, S.-G., Corporate and business strategies in global retailing, Strategii 

Manageriale, 60(2),  2023b, pp. 131-138; 

[82] Toma, S.-G., Enzo Ferrari, a successful industrialist and entrepreneur, Economia 

Contemporană, 8(2), 2023c, pp. 125-131;  

[83] Toma, S.-G., The age of agile enterprises, Ovidius University Annals- Economic 

Sciences Series, 23(1), 2023d, pp. 822-828; 

[84] Toma, S.-G., Effective leadership: The Ferguson Way, Annals of' “Constantin 

Brâncuși” University of Târgu-Jiu, Economy Series, 6(2), 2024a, pp. 140-147; 

[85] Toma, S.-G., A glimpse into the evolution of strategy in business, Contemporary 

Economy Journal, 9(4), 2024b, pp. 6-13; 

[86 Toma, S.-G., Hudea, O. S., Generation Z students’ perceptions on the abilities, skills and 

competencies required in the age of artificial intelligence systems, Amfiteatru Economic, 26(65), 

2024, pp. 162-180;   

[87] Vos, R. O., Defining sustainability: a conceptual orientation, Journal of Chemical 

Technology and Biotechnology, 82, 2007, pp. 334-339. 

 

 

 

 

 

 

 

231

https://www.ceeol.com/search/article-detail?id=1325037
https://www.ceeol.com/search/article-detail?id=1214975
https://www.ceeol.com/search/article-detail?id=1214975



